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7 —Layers of Burkart Foam and Burkaire to provide 
ae _the finest in cushion comfort. 



























BURKART FOAM** WITH BURKAIRE* CENTER— 
For shape-retaining cushions — a center layer of 
’ Burkaire with Burkart Foam on both sides. 


COTTON PADS—Cotton batts in rolls or cut to sizes 
and patterns. 100% new material in grades to suit 
all requirements. 


SISAL PADS—Burkart superior quality sisal pads— 
the perfect spring insulator, Made in any weight or 
thickness. 


SISAL PADS WITH BURLAP SKIRTS—Piain or latexed 
with burlap skirts on one or more sides—cut to 
pattern. 


TULA PADS—Curled hair and Tula Pads—latex im- 
pregnated pads cut to any size and thickness re- 
quired. 


LATEXED SISAL PADS — The finest type of sisal 
heavily coated with latex on one side—permanently 
puncture proof. 


BURKAIRE* PADS—With channels already cut for 
immediate installation into tufted backs. 


BURKART FOAM* *—Superior quality urethane foam 
in densities for your most exacting requirements. 


BURKAIRE* PADS—Exclusive with Burkart—100% 
new cotton linters impregnated with resin. 


» SISAL AND COTTON COMBINATION—Combination 
_ pads with a soft cotton topper securely sewed to a 
sturdy sisal insulator pad. 


SISAL AND BURKAIRE* COMBINATION—Combina- 
tion pads of strong sisal topped with soft shape- 
" retaining Burkaire Pads. 


J) BURKART FOAM** AND BURKAIRE* COMBINATION 




















“BURKART FOAM** WITH SISAL CENTER—For re- 
) versible cushions—a layer of sisal with Burkart Foam 
5 top and bottom. 


~BURKART FOAM** AND SISAL COMBINATION—A 
layer of strong sisal for super insulation topped with 
a soft layer of Burkart Foam. 


BURKAIRE* WITH BURKART FOAM** CENTER— 
Superior quality cushions with a center layer of 
Burkart Foam with Burkaire top and bottom. 


BURKAIRE* PADS — With slots already cut and 
shaped to pattern for chair backs of any design. 


JUTE PADS—Finest quality Jute Pads made in any 
weight—plain or with latex on one side. 


SISAL AND COTTON COMBINATION WITH BURLAP 
—Combination pads of sisal and cotton—burlap 
covered or with burlap skirts on one or more sides. 






































*BURKAIRE—< resin-impregnated cotton pad which holds its 
shape permanently. 


** BURKART FOAM—the superior quality new urethane foam. 


”? 2us reliabD le source. 


“The greatest variety of cushioning 
ever offered the furniture industry! 


Now... a specific cushioning pad for every purpose 
available from one dependable source: BURKART. 


Note the check list above. There you will find 
Burkart cushioning material in every possible com- 
bination to save you time and money ... and give 
you the best job every time. 


All of your insulating and cushioning problems can 
be solved by Burkart’s wide choice of pads. Add to 
this the economy of getting pads tailored exactly to 
your requirements, and you see why Burkart is the 
name to specify when you want the best for any job, 
at the right price, from one source. Write today for 
additional information, or a visit from one of our 
skilled specialists. 


RKART PADS | 


F. Burkart Manufacturing Company, 4900 N. Second Street, St. Louis 7, Mo. 
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Sofa bed by Haggard and Marcusson, Chicago, Ill. 
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Masland Duran 
FIRST 


THE INCOMPARABLE VALUE IN VINYL 


/ GREATER RESISTANCE TO STRAIN 


THE MASLAND DURALEATHER CO. 
Dept. P68-E, Philadelphia 34, Pa. 


Please send samples of Masland Duran 
with Pellon. (Yuma pattern) 


NAME 
COMPANY 
STREET 
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EVERYTHING YOU NEED IN FOAM FROM FIRESTONE — 


Will your new lines feature plump, luxury-look cushions? 
Or crisp Scandinavian contours? Or both? Firestone is 
ready to fill your cushion needs with a quality pincore 
foam in sizes to save you money! Look at this: 


You can get Firestone pincore flat or crowned. Flat 
pincore comes in eight widths from 21 inches to 34 
inches to give you the trim, square edges you want in 
your Scandinavian and modern pieces. And it comes 
with a %-inch crown in six widths for your extra-rich 
looking luxury pieces. And Firestone crown pincore is 
the foam with the built-in fit—a unique radius edge 
that grips welt lines instead of fighting them. Your 
covers go on easier, welt seams stay straighter and your 
cushions assume design shape instantly. 


For more foams, better foams, in more sizes to save you time and money—call your nearest Firestone Sales Office now 


or consult the foam rubber classification in the Yellow Pages for your local Firestone Foam Distributor: 


Akron 17, Ohie, HEmlock 4-1671, The Firestone Tire & Rubber Company, 1200 Firestone Parkway 


Atlanta, Georgia, CEdar 7-1531, Firestone Rubber & Latex Products Company, P.0. Box 13335, Station ‘“K”, 480 Lindbergh Drive 


Chicago 54, Ilinois, SUperior 7-4825, Firestone Rubber & Latex Products Company, 10-163 Merchandise Mart 
Dallas, Texas, FLeetwood 1-9901, Firestone Rubber & Latex Products Company, 9216 Harry Hines Boulevard 
Fall River, Massachusetts, OSborne 6-8511, Firestone Rubber & Latex Products Company, 1 Firestone Avenue 
Indianapolis, indiana, MElrose 5-1629, Firestone Rubber & Latex Products Company, 200 South Missouri Street 


Memphis 7, Tennessee, JAckson 5-3621, Firestone Tire & Rubber Company, P.O. Box 4728 


Both flat and crown pincore come from Firestone in 
standard 102-inch lengths, or can be cut to your 
specifications. Firestone pincore’s tiny core diameters 
assure you smooth-sided cushions no matter what size 
or shape you cut. What’s more, precision manufactur- 
ing gives you uniform compression in five ranges. And 
you need less pull-in allowance than with any other 
pincore—about 14 inch per foot! 


Want to hear more about it? The Firestone sales office 
nearest you is listed at left below. Call or write today, 
without obligation, for quick service! 


Tune in Eyewitness to History every Friday evening, CBS Television Network 


Copyright 1961, The Firestone Tire & Rubber Company 


restone 


FIRESTONE RUBBER & LATEX PRODUCTS COMPANY 





Los Angeles 54, California, LUdlow 3.4411, Firestone Industrial Products Co., 2525 Firestone Blvd., P.O. Box 2037, Terminal Annex A IVI ies iaiie 
Massachusetts 


New York 23, New York, PLaza 7-6200, Firestone Rubber & Latex Products Company, 28 West End Avenue at 61st Street 
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OUR COLOR COVER— 


Hamilton Cosco, one 
of the leading metal 
furniture manufactur- 
ers, names product re- 
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success in story begin- 
ning on page 33. Seen 
on cover is the Cosco 
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folding table, popular 
items in its bridge line. 
Table top is con- 
structed of vinyl-cov- 
ered Masonite, while 
table and chair frames 
are steel. 





Business Staff 
PUBLISHERS 
Louis I. Lewis 
Myron F. Lewis 


BUSINESS MANAGER 


David Shulman 


CIRCULATION MANAGER 


D. Bolnick 


Advertising Representatives 


CHICAGO: 

WILLIAM H. SANKE 
608 South Dearborn St. 
Chicago 5, Ill. 

WaAbash 2-1272 


NEW YORK: 

. L. BERLINER 
50 E. 42nd Street 
New York, New York 
Murray Hill 2-6770 


n 


LOS ANGELEs: 

H. L. MITCHELL 
1450 Lorain Road 
San Marino, Calif. 
CUmberland 3-4394 


Editorial and 

Advertising Offices 
608 South Dearborn St. 
Chicago 5, II. 
WaAbash 2-1272 


May, 1961 e FURNITURE Design and Manufacturing 

























Furniture 
Design & 


Manufacturing 











MAY 1961 
VOLUME 33 NUMBER 5 


The Management Publication 
Serving the Furniture Manufacturing, 
Upholstering and Bedding Industries 


Member, Business Publications 
Audit of Circulation, Inc. 





Contents 


DESIGNING WitH Woop 
—by R. D. Behm.................... 


The use of popular woods is charted 
through 26 years of furniture markets. 


Can Decorators Pick 
PROFITABLE DESIGNS? 
—by Nancy Ladd.............0.2.0.000020--- 


Manufacturers can use decorators in 
successful design development. 


New ConstTRUCTION METHODS 
FEATURED AT MILAN DeEsicn SHOW 
—by Dennis Young....................22.2.------ 
Otp Wor.tp StyLes RESHAPED 
For AMERICAN CONSUMERS.................. 
FATHER-SON DESIGN TEAM 
SPECIALIZES IN SUCCESS 
—by Carolyn Knuemann...... 
FDM Designers of the Month 


30 


How DeEsiIcN-ENGINEERING 

Bur_t Cosco SuccEss 

—by Alfred DeBat, Associate Editor....33 
Research and development play impor- 
tant role in this metal furniture pro- 
ducer’s planning. 


FURNITURE ENGINEERING.......... 58 


Wuat, Wuy Anp How oF Costs 
—Spencer A. Tucket.................--..------- 58 


Machine-Hour rates can solve many 
knotty cost figuring problems. 


TAME DANGEROUS SAWS 
Wit Correcr GuARDS.......................... 62 


Decar LAMINATE Has 
UNnusuAL WEaR RESISTANCE 
—by Alfred DeBat, Associate Editor..64 


Decarlite V-300 laminate outlasts other 
surfacing materials in abrasion tests. 





DEPARTMENTS 


e EpIroriAL as 0 ee: 46 e CLASSIFIED —_ 
e FURNITURE DIGEST e Future DaTEs e INDEx To 
For MANAGEMENT...... 8 For MANAGERS.......... 70 ADVERTISERS ................74 





FURNITURE DESIGN AND MANUFACTURING is published monthly by Graphic Arts Publishing 
Co. Suite 2109, 608 South Dearborn St., Chicago 5, Illinois. Phone WAbash 2-1272. Accepted as 
Controlled Circulation Publication at Chicago Illinois. Subscription price: Single copy, 50c; one 


year $5.00. Foreign, $7.00 a year. 








All of us have experienced ineffective selling and 
poor customer relations on the part of untrained re- 
tail salespeople. Failure to present the product in 
terms of our wants quite naturally causes us to reject 
the store and the product. We are also led to assume 
that there is nothing in this product line on the market 
for us. 

We are certain this happens to furniture customers 


much too often. 


In our industry, where there is usually a lack of 
product features remembered by consumers through 
brand name identity, the role of the retail salesperson 
is even more important. It is easy to dismiss ineffec- 
tive selling on the retail floor as being the dealers’ 
problem. But if we do, we are hiding our heads in 
the sand, ostrich-fashion. Every sale lost at retail 


eventually costs us. 


The task of developing and executing retail furni- 


ture sales education for salespeople on the floor today 


MT OIRVAL | Zo Sell More Furniture 


R. A. Helmers. Editor 


as well as those needed tomorrow, is far too much for 
individual stores. Modern instruction methods, de- 
veloped by competent educators and backed by the 
industry, is the answer. 

The home furnishings phase of Distributive Edu- 
cation, developed through the efforts of the National 
Wholesale Furniture Salesmen’s Association by the 
University of Texas, already has the support of sev- 
eral industry groups and_ individual firms. Their 
enthusiasm for the Distributive Education program is 
based on a sound business reason—trained retail sales- 
people will sell more furniture for all manufacturers, 
North, South, East or West. 

Remember, this is not an ego-inspired project of 
a few, but a sound program that will sell more furni- 
ture for the industry and for you. 

For information on how you can help, get in touch 
with Robert M. Stansell, Executive Secretary, National 
Wholesale Furniture Salesmen’s Association, 666 Lake 


Shore Drive, Chicago 11, Ill. 



































anew low-cost Source | 
with an entirely NeW Service: 


PRINTED UPHOLSTERY FABRICS 
WITH HARMONIZING DECKING 





ulton 


COTTON MILLS 
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SAVE MONEY on fabrics through Fulton Cotton Save SAVE WASTE with Fulton 


Mills’ all-under-one-roof production . . . from harmonizing decking in standard 
Wwedle decking widths. 


neve 


SAVE TIME on bookkeeping, shipping with one Re, 
source for upholstery fabrics, decking, 
cambrics, denims and pull strip. Decking 6 


comes in color-coordinated solids at li pir 


about half the cost of the upholstery quality. 


SAVE RE-ORDER TIME on Fulton’s faster 
der service and integrated production backed 
i by 93 years of textile experience. 


100% COTTON IN POPULAR EARLY AMERICAN, FRENCH AND ITALIAN 
PROVINCIAL DESIGNS — WRITE FOR SAMPLES TODAY 


Fulton 


COTTON MILLS 


Telephone 688-1111 TWX: AT 24 P. O. Box 1726, Atlanta 1, Ga. 
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FURNITURE DIGEST 
FOR MANAGEMENT 


For more complete information on any of the Bulletins below, 
just circle the Bulletin Numbers on the READER SERVICE 
CARD which you will find elsewhere in this issue. A copy of 
the source material will be sent to you promptly. 


























Management Notes 





RETAIL EXECUTIVES’ GUIDE TO FIBERS, FABRICS AND FINISHES 
is the title of a booklet being issued by the Dow Corning 
Corp., to help dispel some of the confusion about fibers, 
fabric blends and finishes on the market. The digest size 
booklet presents a forthright, clear explanation of natural, 
man-made, woven and non-woven fibers and fabrics, as 
well as information on bleaching, dvestuffs, finishings. 
Bulletin M-169. 


FURNITURE MART SPACE is being offered to the furniture 
industry, reports Furniture Building Exhibits Corp., renting 
and managing agents of the new 21 story furniture mart 
located at the corner of 33rd and Lexington Ave., New 
York City. Leonard Rogers, president of Furniture Build- 
ing Exhibits Corp. reports requests for space already ex- 
ceed 55 per cent of the 197,710 sq. ft. available. For more 
information, circle Bulletin M-170. 


HOW TO COLLECT MORE PAST-DUE ACCOUNTS is the subject 
of a booklet issued by United States Collection Assn., Inc., 

which gives an analysis of the importance of retaining 
good will of customers while using extremely strong ap- 


peals for pay ment of past- -due accounts. For a copy, circle 
Bulletin M-171. 


NATIONAL ASSN. OF FURNITURE MANUFACTURERS reports 
that 64 firms have signed for displav space for the Seventh 
Annual Supply, Equipment and Fabric Fair, to be held 
September 16-19, at the Conrad Hilton Hotel, Chicago. 
The leasing of exhibit space is running 23 per cent ahead 
of a vear ago and the association expects the near 40,000 
sq. ft. to be completely filled well in advance of the fair. 
Firms interested in exhibiting at the NAFM Fair can re- 
ceive further information by circling Bulletin M-172 


WAYS TO REDUCE COSTLY ACCIDENTS due to defective 
work garments is described in a leaflet. “Seven Deadly 
Sins of Garment Safety”, available from the National Safety 
Council in cooperation with The Institute of Industrial 
Launderers, Inc. The leaflet notes how commonplace 
causes as ripped or torn clothing, trousers with cuffs, oil 
or chemical-soaked clothing that is not changed frequently, 
can lead to accidents. For a copy, circle Bulletin M-173. 


OPPORTUNITIES FOR IMPROVED PROFITS and lower costs to 
furniture manufacturers through proper applications of ad- 
vanced industrial engineering techniques, have been cited 
by a newly created corporation, Booz, Allen Methods 


8 


Service, Inc., industrial engineering consultants. Among 
the areas in which firm personnel have been working ex- 
tensively in the furniture field are predetermined assembly 
layout, predetermined work methods, work measurement 
and controls, and direct labor wage incentive programs. 
For more information, circle Bulletin M-174. 


NATIONAL ASSN. OF FURNITURE MANUFACTURERS has 
asked its members for their individual support of the 
National Wholesale Salesmen’s Assn. efforts to develop 
the home furnishings phase of the Distributive Education 
program. NAFM has asked the members to buy copies of 
a film, “20,000 jobs . . . Your Career in Home Furnish- 
ings” and to circulate it among schools in their areas. 


HARDWOOD PLYWOOD INSTITUTE, at its 20th annual spring 
meeting elected the following officers: Robert J. Weber, 
Weber Veneer & Plywood Co., president; French R. Mc- 
Knight, McKnight Veneer & Plywoods, Inc., vice president; 
and Clark E. McDonald renamed managing director. 


COATED ABRASIVES MANUFACTURERS INSTITUTE is sponsor- 
ing a campaign to standardize the lengths of coated abra- 
sive belts. Under existing specifications, 104 different belt 
lengths are being manufactured. The Institute seeks to 
have machinery manufacturers design machines which will 
accept standardized lengths and calls for manufacture of 
coated abrasive belts in 31 lengths. 





WOFI PLANT TOUR at Myrtle Desk Co., High Point, N.C., 
taken by manufacturer members of the Wood Office Furni- 
ture institute include, left to right, John Austin, Myrtle 
Desk Co., Gilbert Bosse, Imperial Desk Co., Mark Pauly, 
The Leopold Co., and R. E. Sturm, Jasper Office Furni- 


ture Co. 


FIFTH NATIONAL CONGRESS ON BETTER LIVING, sponsored 
by McCall’s magazine will be held September 18-21 in 
Chicago. One hundred women from all parts of the 
country will meet to discuss varied subjects and will have 
as its theme “The New American Family”. The Congress 
will provide women with an important platform from 
which to present their views about today’s products and 
services and offers them the opportunity to say what they 
need and will buy for their homes and families in the 
near future. 


NATIONAL RESEARCH BUREAU, INC. announced that its 
1961 edition of the Working Press of the Nation is being 
offered on a 10 day free inspection basis. The 1400 page 
volumes include names of key executives, editors and 
other personnel in more than 100 different news classifica- 
tions for newspapers, magazines, radio and television sta- 
tions. There are three volumes, selling at $25 each or 
$49.50 for a complete set, available from The National 
Research Bureau, Inc., 415 N. Dearborn St., Chicago 10, Ill. 

TO PAGE 10 
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THE SELF-LOCKING ONE PIECE 
ALL-STEEL CORNER CONSTRUCTION 
WITH A BUILT-IN LEG VISE... 

...was developed by Kay to provide 
stronger, truer, faster assembled frames 
with less service costs. One simple, one-tool 
operation replaces costly production opera- 
tions such as band-sawing corner blocks, 
boring, gluing, nailing, extra bracing, in- 
stalling leg plates. UNI-KAy* permanently 
locks straight dimension-stock frames into 
automatically squared corners...steel rein- 
forced and two-way anchored. The built-in 
UNI-Kay leg socket accommodates standard 
hanger bolts. Leg installation automatically 
fuses leg, UNI-KAy and frame in a solid 
unit. Write for complete information to: 
SPRINGS 

675 Barbey Street, Brooklyn 7, New York 


Boston, Newark, Miami, Baltimore, High Point, Memphis, 
Portland, Oakland, Los Angeles, Chicago, Houston 























DOMESTIC & IMPORTED 








other designs available 


AMERICAN RATTAN & REED Mre. Co. 


Division of Janson Industries, Inc. 


45 North Station Plaza, Great Neck, N. Y. 
FOR DATA CIRCLE FDM NO. 1787 

















lif your caprtal 
to work... 
FULL TIME 


Your capital can produce maximum 
profits only if you give it the chance for 


maximum turnover. 


You can release capital tied up in accounts 
receivable and accumulated seasonal 
inventories through FAcToRING — the 
time-tested method of stimulating capi- 
tal turnover and of controlling the vital 
cash flow. 


Let us tell you how 


MAGUIRE 


CO’COMPANY 


370 4TH AVENUE, NEW YORK / MURRAY HILL 3-4141 


your business can gain 
through factoring. 
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FURNITURE DIGEST FOR MANAGEMENT 
CONTINUED FROM PAGE 8 


FOREST PRODUCTS RESEARCH SOCIETY'S 15th Annual Meet- 
ing, scheduled for June 18-23 in Louisville, Ky., will offer 
a series of valuable technical sessions with the theme 
“Product Development—Keystone to Expanded Markets.” 
Sessions will start Monday, June 19. Carl Trinkle, general 
committee chairman, reported that the meeting’s social 
aspects would not be overlooked. Monday evening the 
traditional Paul Bunyan dinner party will be held aboard 
a paddle-wheel river boat cruising the Ohio River. Other 
events include the official luncheon, annual FPRS dinner 
and informal gatherings, plus optional trips through scenic 
Kentucky. For registration write Forest Products Research 
Society, P.O. Box 9006, Louisville 9, Ky. 


ELINOR HILLYER ASSOCIATES, 60 E. 42nd St., New York 
Citv, has been established by Elinor Hillyer, offering com- 
plete public relations and merchandising consultant service 
for the home furnishings, design and related fields, includ- 
ing product publicity, market releases, publicity photo- 
graphs, press presentations, consumer booklets and other 
publicity aids. 


APPOINTMENTS 





SWEDLOW, INC., Los Angeles, named M. Elber Latham 
manager of the Youngstown, Ohio division, replacing 
Frank Bond who resigned. 


BURLINGTON INDUSTRIES, INC., New York City, parent 
rer pap of Burlington House Fabrics Co., Sidney Blumen- 
thal & Co. and Catlin Farish Co. made the following ap- 
pointments: Charles A. Crape as president of Burlington 
House Fabrics, succeeding Robert M. Perry who became 
president of Sidnev Blumenthal, replacing James S. Love, 
Jr. who will now devote full time to general merchandising 
responsibilities for Burlington Industries. Gordon I. Button 
was named president of Catlin Farish Co. 





CRAPE LATHAM 


ARNOLT CORP., Warsaw, Ind., manufacturer of tubular 
steel products: A. N. Kaufman, vice president-general 
manager of the Indianapolis plant promoted to vice presi- 
dent in charge of manufacturing for all six Arnolt plants. 


MORGAN MANUFACTURING CO., INC., Black Mountain, 
N.C., manufacturer of machined furniture parts, named 
John J. Erickson sales and service representative for the 
Western states, with headquarters at 1717 N. Rose St., 
Burbank, Calif. Erickson was formerly with Goldenberg 


Brothers, Los Angeles, past sales representatives for Morgan. 
TO PAGE 13 
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DORSEY HI-CUBE FURNITURE VAN e 


28 inches / Between wheel boxes 42 inches. 
*With substantial rub rails 


DORSEY TRAILERS 
ELBA, ALABAMA 





A Subsidiary of 
the Dorsey Corporation 





Inside width 
91% inches* / Inside height 90-114 inches / Floor height 


ee 


‘ee, 
: 








DORSEY EXTRA HI-CUBE (drop center 
axle) FURNITURE VAN e 2,605 CUBIC 
FEET! Inside width 9142 inches* / Inside 
height 98-125 inches / Floor height 22% 
inches / Between wheel boxes 44 inches. 


*With substantial rub rails 
From the standpoint of appearance and cargo 
space, Dorsey Furniture Vans have long been 
leaders in the industry. And they also rate “Ex- 
cellent” for another feature that’s equally impor- 
tant: strength. Tubular steel side framing, fully 
X-braced, plus heavy-duty top and bottom rub 
rails are two of the reasons Dorseys stand up so 
well and stay trim and beautiful through the years. 


FOR COMPLETE INFORMATION ON THE BIGGEST VANS 
AVAILABLE, SEND FOR FREE LITERATURE TODAY! 


Dorsey Trailers / Elba, Alabama sone 


Please RUSH literature on Dorsey Furniture Vans 


NAME 





COMPANY _ 





ADDRESS 





CITY AND STATE 





| 
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FURNITURE DIGEST FOR MANAGEMENT 
CONTINUED FROM PAGE 10 


MANUFACTURERS AND COMMERCIAL FACTORS CORP., Chi- 
cago, Richafield (Dick) J. S. Cameron, named vice presi- 
dent in charge of new business. 


PEERLESS STEEL EQUIP. CO., Philadelphia, Pa., manufacturer 
of steel office furniture, transferred John F. Schork from 
Ohio Valley sales representative to Chicago sales represent- 
ative. The firm also opened a showroom in the Merchandise 
Mart, Chicago. 


KROEHLER MANUFACTURING CO., Naperville, Ill. promoted 
Dan H. Edmonson, sales manager of the Smartset uphol- 
stered division and Paul Rumbaugh, general manager of 
the case goods division, to vice presidents. 


ty 
‘\ 4 


Cm Ber 


SCHORK 





EDMONSON RUMBAUGH 


SEARS ROEBUCK AND CO., Chicago, appointed J. Grant 
Scott head of the furniture buying division, succeeding 
Arthur J. Lowell who retired. 


DREXEL FURNITURE CO., Drexel, N.C., added Jim Peed to 
its design staff. He was formerly with Hickory Mfg. Co. 


TONK MANUFACTURING CO., Chicago, retained Henry P. 
Glass Associates, Chicago, to design a group of occasional 
tables. 


Supplier Announcements 





DRYING SYSTEMS CO., Chicago, division of Thor Power 
Tool Co. of Aurora, Ill. named L. F. McCue general man- 
ager. He was formerly vice president of marketing for 
Foote Bros. Gear and Machine Corp. 


RICHARD BARNETT & CHEMICAL ASSOCIATES, Mt. Vernon, 
N.Y., formulating consultants, have perfected a new wood 
finishing technique, designed to lower production costs and 
stimulate profitable sales. Called Permyca, the air-drying 
clear finish is reported to be a lacquer development of 
major importance. 


THE VIRGINIA MIRROR CO., INC., Martinsville, Va., recently 
completed installation of new, highly automated equip- 
ment to increase production and special equipment to 
make possible a new Thermo-Fuse process, a baked enamel 
backing method developed to eliminate mirror replace- 
ments due to brown edges or silver spots. 


BOSTITCH, INC., Greenwich, R. I., manufacturer of stapling 
and stitching equipment has purchased Calwire Products, 
Inc. and its selling organization, Calnail, Inc., Visalia, Calif. 
Manufacture of Calwire products will continue in the 
California plant while sales and service will be directed 
from Rhode Island. 
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STRATAPANEL CORP., Elizabethtown, N.Y. has acquired by 
merger the assets of Robert A. Schless & Co., Inc., The 
new corporation title adopts the marketing trademark of 
its primary product, the Stratapanel storage system com- 
prising modular plastic drawers and slide-panels. Corpo- 
ration officers are: president, Herbert W. Thomas; vice 
presidents, William R. LaFlure and John C. Conovers; 
secretary, Shirley E. Schless; and treasurer, John M. Mul- 
holland. 


DECAR PLASTIC CORP., Melrose Park, Ill., manufacturer of 
Decarlite high pressure plastic laminates and furniture top 
fabricators, signed an agreement with Dinoc Corp., giving 
them exclusive purchase and use rights on Dinoc’s printed 
vinyl, videne and other items. 


MARSPRING CORPORATION, Los Angeles, Calif., opened 
in High Point, N. C., in quarters formerly occupied by 
Minnesota Mining and Manufacturing Co. The plant will 
produce and distribute the firm’s recently introduced 
product, Marflex cushioning for upholstered furniture, to 
manufacturers east of the Mississippi. 


CONTOUR PRODUCTS, Bay City, Mich., a new corporation, 
was formed to specialize in the forming of plywood veneer 
by the use of radio frequency. Daryle Wieland is plant 
manager. 


B. F. GOODRICH SPONGE PRODUCTS moved its Florida dis- 
tribution and fabricating facilities for rubber latex foam 
and urethane foam to 3055 E. 11th St., Hialeah, Fla. 


Customer Expansions & Personnel Changes 





BATTE FURNITURE CO., Jackson, Miss., will open a suburban 
store on Northside Dr. in North Jackson. John Batte, Jr., 
president, will continue to operate the downtown store. 


COHEN’S HOUSE OF FURNITURE, 400 Broadway, Bayonne, 
N.J., opened The Colonial Cottage at 396 Broadway. It 
houses two floors of colonial and early American reproduc- 
tions and accessories. Charles Cohen is president of the 
firm; Joseph Schoenbart is store manager. 


MUENCHEN FURNITURE, 3940 Spring Grove Ave., Cincin- 
nati, Ohio, acquired the County Fair store, located next 
door. The additional 4,000 sq. ft. will display living room, 
dining room and bedroom suites. 


BURGER’S FURNITURE STORE will open a new store at North 
Plank Rd., Newburgh, N.Y. by August 1. John J. Perrott 
is general manager of the firm which has another store at 
26 Water St. in Newburgh. 


STUBBS & HOGG FURNITURE CO., Cedartown, Ga., was 
purchased by Jefferson Furniture Co., Inc. of Alabama. 


SILBERMAN’S SUBURBAN, Groton Shopping Plaza, Groton, 
Conn. is expanding its floor space by two-thirds. The 
furniture store is managed by Louis Robin. 


SHERRY FURNITURE STORE, Sparta, Mich., has been pur- 
chased by Jack Harding, formerly associated with Harding 
Parlor Frame in Grand Rapids, Mich. 


MILLER’S INC., moved from 2 Public Sq. to larger quarters 
at 42 N. Potomac St., Hagerstown, Md. Harry Adams is 
manager. 
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for example — you can finish these smooth, durable 
panels almost any way you like: chalkboard, silk-screen, wood 
graining, prime-coating. They take and hold finishes perfectly 
due to their uniform surface characteristics. 


° 


in fact—Masonite Fabricators will even do the job for 
you! Panels in the sizes and finishes you require, to exact 
specifications. And delivered in the quantities your job re- 
quires—once a week, once a month, you name it. 


LoM ASONITE shows the way! 


®Masonite Corporation—manufacturer of quality panel products for building and industry. 
Masonite is a registered trade-mark of Masonite Corporation. 
Masonite Corporation, Box 777, Chicago 90, Ill. 





2 


anything with Masonite hardboards... 


and you get all these benefits 


variety 


Masonite offers you the only full-line 
choice of thicknesses, densities, tex- 
tures and patterns. Your orders can 
be tailor-made to production needs. 
Representative samples are yours for 
the asking. 


workability 


You can work wonders with Masonite 
hardboards. Punch them, slot them, 
blank them, rout them—yes, you can 
do just about anything with these 
versatile panels. 


fabricating 


Your Masonite Fabricator will help 
fit the product to your picture. Where 
you now use other materials, he'll 
point the way to substantial savings 
on Masonite hardboards.. .tremen- 
dous savings on tooling, thanks to his 
complete die-shop and machining fa- 
cilities. Components carefully pre- 
pared—and delivered—to your exact 
requirements. 

















write Masonite Corporation or contact the Masonite Fabricator nearest you 


Masonite Fabricators Chicago Steel Rule Die & Fab. 
6630 W. Wrightwood 

Div. of Masonite Corp. Chicago 35, Illinois 

600 Progress St. Cortland Industries, Inc. 

Elizabeth, New Jersey 4545 W. Cortland St. 

Div. of Masonite Corp. Chicago, Ill. 

500 Carolina Ave. Cortland Industries, Inc. 

Thomasville, No. Carolina 509 Barner St. 


Frankfort, Indiana 


Div. of Masonite Corp. 


. 2 Fabricon Products, Inc. 
1577 Rio Vista Blvd. 1780 Plenenat Ave. 
River Rouge 18, Michigan 


Los Angeles, California 


Div. of Masonite Corp. Hardboard Fabricators, Inc. 
10360 Evendale Drive 59 Branch Street 
Cincinnati 15, Ohio St. Louis, Missouri 


Hardboard Fabricators Corp. 
49 Empire Street 
Newark, New Jersey 


Hardboards, Inc. 
Benton, Arkansas 


Midland Building Ind. 
P. O. Box 766 
Indianapolis 6, Indiana 


K. W. Muth Company 
2021 North Avenue 
Sheboygan, Wisconsin 


New England Hardboard 


80 Fremont Street 
Worcester, Mass. 


Southwest Hardboard Fab. 
2901-17 Stanley 

Ft. Worth, Texas 
Springer-Atlas Products 
404 E. Wisconsin Ave. 
Milwaukee, Wisconsin 
Woodall Industries, Inc. 
3500 Oakton Street 
Skokie, Illinois 

Woodall Industries, Inc. 
7565 E. McNichols Road 
Detroit 34, Michigan 
Woodall Industries, Inc. 
Monroe, Michigan 
Woodall Industries, Inc. 
Southern Div. 

Laurel, Miss. 














Successful designing with wood de- 
mands careful analysis of the current 
acceptance patterns of styles by fur- 
niture store buyers and by the ulti- 
mate consumer—Mrs. Housewife. The 
designer can no longer concentrate 
solely on choosing the correct con- 
tour, line or shape, or in selecting 
the wood with the best character to 
complement or to create the mood. 

As a matter of fact, the inspirational 
development of a new group of furni- 
ture is often the final step of an ex- 
haustive analvsis of many factors. It 
is as serious an error to lead the mar- 
ket trends too far, as it is to be too 
late. Frequently, the designer must 
work two vears ahead of the time the 
furniture will be found in the dealer 
showrooms, and thus an_ increasing 
interest is found in the studies of 
various publications and associations 
on market trends and cycles of prefer- 
ence. They analyze reports for sus- 
tained gains, however small, which 
might verify their instinct that a cer- 
tain flair, embellishment, architectural 
concept, or functional change will find 
favor with purchasers. 

Throughout the industry I estimate 
that half of the new designs might 
start in this manner—the other half 
stems from direct requests from furni- 
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ture manufacturers who wish to ex- 
pand their representation in a certain 
stvle grouping. A few designers will 
strike out boldly with a new concept, 
but most recognize the slow changes 
in consumer buving preferences and 
avoid too radical variations. 

Many attempts have been made 
with area survevs to detect changes 
in furniture volume in various style 
categories, but they have been 
sketchy and for the most part in- 
complete. The most consistent analy- 
sis has been made by the American 
Walnut Assn. which tabulates the case 
goods lines shown at the major mar- 
kets. This is not an indication of 
volume, but it does represent a factual 
tabulation of all groups on display and 
does not vary too greatly from the 
actual production volume of furni- 
ture woods and veneers which have 
been cross-checked for comparative 
purposes. Actually, the changes in the 
percentage of a given stvle grouping 
at the markets will lead the volume 
climb of veneer production by six 
months to a year. The peak of style 
acceptance and peak of volume veneer 
and lumber, on the other hand, usually 
crest at the same time. 

At best the cvcles of preference for 
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CHART illustrates the changing percentage of woods used in furniture displayed at 
the Chicago and Grand Rapids Markets between the years 1934 and 1960. 
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We Are 
Doing Our 
Part... 


How About 
YOU? 


The advertisement appearing at the 
right will appear in two colors in 
more than 20 furniture publications 
—with a circulation of more than 
200,000 readers in the next few weeks. 








FRANK S. WHITING 


What are Y O U doing to reap the 
most benefit from the Summer Market, 
1961? Is your business paper adver- 
tising, your direct mail stimulating 
traffic for your space? Are your sales- 
men now spreading the word about 
your new goodies? 


Have you developed your line suffi- 
ciently far in advance to “get the 
bugs out?” Have you planned your 
catalog, your catalog sheets, your 
photographs and other sales ammuni- 
tion—to be ready for distribution? 


In the immediate post-war shortage 
years some manufacturers may have 
gotten by with a line half ready, and 
a sales force lacking advance brief- 
ing and promotional material a gleam 
in the manager’s eye. Those days are 
gone for good. 


The really alert and aggressive buyer 
is no longer hustling through exhibits. 
If he does, he knows he runs the risk 
of by-passing very worth-while new 
lines and items . . . possibly yours. 
Don’t let him get away! By advertis- 
ing, publicity and promotion we are 
doing our part. How about you? 


FRANK S. WHITING 
President 
American Furniture Mart 
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Sumumte 


_ INTERNATIONAL 
HOME FURNISHINGS 


Gune 18 - 


Are you ready for steadily acceler ae oe 
furniture volume in the second half of 19617. Beats 
Merchants who plan for profit in the com: 
petitive days ahead will see the most lead- 

ing lines, the finest values, the newest 
product innovations, the best sellingideas 
at the first and foremost Market. — a 


Attend the season’s Number One event : ; 
—the American Furniture Mart’s seven 
day showing — starting Sunday, dune 18. 





Write today for admittance 
passes. Make hotel and 
travel reservations now! 


Lomi 
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LAWRENCE PEABODY 


RICHARD HIMMEL 

















FURNITURE DESIGNER Lawrence Peabody designed a living-bedroom setting, extreme 
top, for Richardson/Nemschoft to better display his creations. Above is a teenage bed- 
room featuring new ideas for homemakers by Paul Kraus for American Viscose Corp. 


Can Decorators Pick Profitable Designs? 


Part two of a two-part series. 


By Nancy Ladd 


Last month FDM told how interior 
decorators act as indicators of coming 
furniture fashion trends far in advance 
of their mass popularity. Manufac- 
turers can also draw directly upon the 
interior designers’ creative foresight. 


Being alert to decorator predictions 
through shelter publications and studv- 
ing designer preferences can greatly 
aid manufacturers in pinpointing to- 
morrow’s styles. But, there are even 
more direct methods vou can use to 
benefit from the interior designer's 


18 


prophetic talents. 

Here are five specific ways vou can 
profit: 

1. Hire a decorator-designer to de- 
sign your products. 

Since it is the business of the in- 
terior designer to come up with origi- 
nal solutions and be concerned with 
providing comfortable surroundings 
for people, it is logical that many are 
also designers of furniture. One ob- 
vious way, therefore, that a manu- 
facturer can directly benefit from the 
services of an interior designer is to 
hire him to design home furnishings 
products. There are quite a few of 


these decorator-designer luminaries in 
the field Edward Wormley, 
T. Robsjohn Gibbings, Paul McCobb 
and numerous others equally adept at 
creating interiors and furniture. 

John Wisner, a prominent A.I.D. 
decorator and well known as designer 
for the Ficks Reed Co. is one such 
person. “The decorator-designer is a 
logical combination,” Wisner says. 
“The dual function is very important 
since one interracts on the other to 
mutual advantage. Decorator-design- 
ers have contributed many innovations 
to furniture design in the way of 
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for that extra edge on competition 


BEAU-MyYTE* 


SELF-EDGED 


LAMINATED PLASTIC TOPS 


Reg. T.M. 


Self-edged BEAU-MyYTE* tops 
add an extra dimension of 
beauty, an extra sales-plus 
to your products. Equally 

important, they take the 
tough job of self-edging out 
of your plant. 


BEAu-MytTE* high pressure 
melamine laminates are 
available in sheets or 
completely fabricated tops, 
with or without self-edging. 


They cost less because they’re 
mass-produced and sold 
direct. We can get them into 
your hands in as little as 

72 hours when you’re in 

a hurry, within 10 days on 
most ordinary orders, with 
no-delay delivery via our 

own trucks. 


Specifications? You name it 
—any size, shape, edge 
treatment, core, pattern — 
and quality that exceeds 
N.E.M.A. specifications. 


We’re waiting for your call. 


THE BOMYTE COMPANY « SILVERDALE, PENNSYLVANIA « ALpine 7-2300 
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THE NEW WOOD FORMED BOARD WITH THE SMOOTHER, FLAWLESS SURFACE 


This is indeed the best board yet for core 
stock. Perfect veneering every time without 
cross-banding . . . even on the finest furni- 
ture. There is never any telegraphing through 
the finish veneer with the flawlessly smooth 
Duraflake. Duraflake is dimensionally stable, 
exact in thickness, available cut to size and 
is unsurpassed for machinability, screw hold- 
ing, smooth corners and edges. You will find 





Fine Finishes Begin With Duraflake 


The surface is smoother here (A) 
because it is smoother here (B) 
Duraflake the practical, economical, superior when it is Duraflake. This smoother 


board can save you time, money 


wood formed board for your furniture ont weatie 


requirements. For information and specific 
applications mail coupon today. 





“Fo-o1-i 1 
Wood Fibreboard Co. 
P. O. Box 245, Albany, Oregon 





~ Wood Fibreboard Compar 
Rian ; Se LS ee Street. ‘iiuame ee 
Telephone WAbash 8-3341 + TWX Alby 696 City__ EEE 
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DESIGNED by Achille and 
PierGiacomo Castiglioni of 
Italy, the gullwinged-back 
chair was called the most 
unusual chair at the Milan 
Triennale. The piece was 
created by the two designers 
for the firm of Gavina. 


ITALIANS exhibited the larg- 
est number of designs. One 
of the most acclaimed was 
this tubular metal framed 
chair created by Franco Al- 
bini and Franca Heig for 
Poggi furniture manufactur- 
ing. The chair is an elaborate 
example of Italian skill in 
bending and welding. 


New Construction Methods 
Featured at Milan Design Show 


By Dennis Young 


Designers exhibiting at Italy's re- 
cent Triennale di Milano design show 
vetoed novel shapes and materials by 
concentrating on highly functional 
school and home furniture. 

Rather than dabbling in “far out” 
designs, the contributors focused upon 
proven materials and new methods of 
construction—the use of tubular steel, 
latex foam and teak wood, for ex- 
ample, and the use of molded shapes. 

The materials used were associated 
with each of three dominant styles: 


Italian, Scandinavian and American, 
though there was some interchange 
and merging among these styles. 

Italy, the host nation, naturally 
showed the largest number of exhibits. 
In the enormous range of upholstered 
furniture exhibited, a large number of 
the designs used frames of rod or 
tube steel combined with steel stamp- 
ings and upholstered with rubber web- 
bing and latex foam. 

A steel-framed chair designed by 
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OPERATION 
“CURTAIN 
COATER”! 
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Newest Addition to 
Spruance Advanced Research 


always ready to serve you 


Representing an entirely new fin- 
ishing principle, this Curtain Coater 
marks another step forward in 
Spruance research and develop- 
ment. New finishes are tested, 
Spruance custom finish service ex- 
tended and new techniques devel- 
oped. It also points the way to 
greater speed in application and 
important savings in materials. 


In joining other Spruance labora- 
tory equipment, including airless 
and dual-headed sprayers, the Cur- 
tain Coater makes possible 
advanced investigation of newer 
glamour finishes...polyester, epoxy, 
polyurethane, butyrate and acrylic. 


Spruance Advanced Research is at 
your service . . . always ready to 
help you benefit from newest fin- 
ishes and latest finishing tech- 
niques. Full details available to 
manufacturers on the Eastern Sea- 
board—Write: 





_fine finishes 
THE GILBERT SPRUANCE CO. 
Philadelphia34, Pa.» Winston-Salem,N.C. 
Wood Finish Originals « Metal Finishes 


Maintenance Paint Products 
FOR DATA CIRCLE FDM NO. 1841 
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DECORATORS PICK DESIGNS 
FROM PAGE 18 
comfort, versatility and style.” 

Frequently Wisner carries over ideas 
he has applied in a client's home into 
his furniture designs. For example, 
Wisner often mixes styles within the 
same home believing that a house can 
become too “stereotyped” if contain- 
ing too much of the same style, 
especially a strong one. Similarly, 
Kampong, his new group for Ficks 
Reed, is definitely of “oriental deriva- 
tion,” but again the influence 1s subtle 
and the pieces can be mixed success- 
fully with other stvles of furniture, he 
points out. 

Lawrence Peabody is another not- 
able decorator-designer who designs 
furniture for Richardson Nemschoff, 
Inc., Child Craft and others. Instru- 
mental in this designer's success is the 
fact that he does extensive decorating 
and architectural work in both home 
and institutional fields. His furniture 
designs, as a result, reflect his ability 
to see the furniture for each room as 
merely part of the whole scheme of 
decorating. This concern to coordinate 
all parts of the whole has, in fact, led 
to an ambitious recent project in which 
he has coordinated several collections 
from various manufacturers—both up- 
holstery and case goods lines for liv- 
ing, dining and bedroom—in an effort 
to simplify the homemaker’s job of 
decorating. 

Peabody is the first to admit that 
his interior work definitely influences 
his furniture designing. “For example, 
I find that traditional furniture, which 
mav have solved family needs in other 
times, today leaves much to be de- 
sired,” he comments. “A card _ table 
that seats six or eight has much more 
adaptability than the traditional one 
seating four and can be used in a 
family room when the family moves, 
for instance.” 

As the result of doing interiors, this 
designer has discovered that portabil- 
itv is extremely important. “There is 
a great current need to be able to 
move furniture from room to room, 
or from house to house.” Portability 
is a feature of many of Lawrence 
Peabody's furniture designs. He be- 
lieves that far too much of today’s 
furniture ignores current living needs 
and even architecture. “Not enough 
attention is being paid to coordination 
between architecture and home-fur- 
nishings,” he adds. “Too much furni- 
ture looks beautiful in showrooms and 
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stores but is actually unrelated in 
scale to today’s smaller homes. Fur- 
niture should adapt with changing 
times. Obsolescence has no place in 
this industry.” 

A third case for the decorator-de- 
signer is Richard Himmel, A.I.D., a 
leading interior designer with offices 
in New York, Chicago and Wilmette, 
Ill. One of the highlights at the 
January 1961 Chicago market was the 
Wellington House Collection, designed 
by Himmel and displayed in the Flues 
and Orr showroom in the Merchandise 


only SACKNER 





PATENTED GLUE LINE 





@ PATENTED USE OF GLASS FIBRE 


for samples and complete information write: 
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Mart. The collection consists of eight 
distinctive groups of furniture, each 
rooted in a different culture, and 
each creating a different mood. But 
all pieces have one common denom- 
inator—the light scaling Himmel has 
created in order to meet today’s living 
requirements of lowered ceilings in 
many apartments and homes, and the 
need for furniture that can be grouped 
away from walls. (Details of a piece 
are as interesting to view from the 
back or side as from the front.) 

All of the groups were shown in 
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individualized, artful room settings. 
All of these backgrounds were by 
Himmel. “We firmly believe that the 
manufacturer should show the con- 
sumer what vou can do with the 
furniture,” comments Mrs. David La- 
pine, wife of the president of Well- 
ington House, Inc. “We feel,” she 
continues, “that the consumer of todav 
wants to do her home along decora- 
tor lines. A maximum display of this 
tvpe shows her how it can be done. 
And obviously Himmel was the logical 
one to do the backgrounds for the 


welt cord is this good! 











INDUSTRY'S WIDEST SELECTION 


r 4 


WORLD'S LARGEST CREATORS AND MANUFACTURERS 


OF SPECIALIZED FIBRE PRODUCTS 


PRODUCTS, 


901 OTTAWA AVE., N.W., GRAND RAPIDS 2, MICHIGAN 


furniture since he can best interpret 
his own designs.” 

But, you are saying, how many 
manufacturers can afford to hire these 
top level designers? What about all 
the rest of us in the medium and 
lower price brackets? Aren't there 
only a comparatively few top style 
leaders in the industry who hire top 
interior designers? And not all of us 
can afford to innovate, you say. 

Granted. And seconded by Melanie 
Kahane, for instance, who says, “New 
ideas promoted by the home furnish- 


1. bonded jacket 


Patented, almost invisible 
glue line bonds jacket to core 
... Stops raveling, bulging 
ends... cuts production 
problems. 


2. glass fibre 


Patented super-strong, 
super-thin ... no raised 
pattern to show through even 
the sheerest fabric. 


3. closer braid 


More lines of tough glass 
fibre in every inch... makes 
a smooth uniform surface 
...No bumps or bulges. 


4. finer tolerances 


Rigidly controlled production 
assures that you get the 
diameter cord you specify... 
not bigger, not smaller... 
just right. 


5. perfect roundness 


Sackner cords are made 
round, and put up to stay 
round ... finished job is 
neater, trimmer, every time. 


6. big stocks on hand 


Millions of yards of welt cord 
always on hand... shipments 
of stock items made within 
24 hours after receipt 

of order. 


7. widest selection 


Any size, any type... 
you name it, Sackner has it. 
Fibre-Flex Supreme*... 
Super Firm... Cotton Flex* 
... Twin-Welt ... Tissue- 
Flex* ... Unaflex Kraft*... 
many others. 

*TM 


INC. 


AT HIGH POINT 

SACKNER SOUTHERN, INC. 
2441 ENGLISH STREET 

AT LOS ANGELES 
SACKNER WESTERN, INC. 
2161 SACRAMENTO ST. 
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ings industry must be economically 
insulated against marketing risks as 
much as possible. Public acceptance 
on a national distribution level is 
equally hazardous for important in- 
novations. Most manufacturers agree 
that five to seven vears are needed 
for high fashion to sieve through to 
the level of national acceptance in the 
lower price levels of the home fur- 
nishings industry.” 

William H. Clingman, a designer 
for J. L. Metz, Schoonbeck and others, 
said at a recent press conference, “The 
manufacturer in the low priced field 
whose low prices are dependent on 
large production can not afford to 
pioneer new trends or entirely original 
design concepts, whether in form, 
color or finish or new materials.” He 
continued, “The section of the buying 
public that these manufacturers are 
catering to want something similar to 
what they have seen featured in the 
magazines and newspapers and to 
what they have also seen in the retail 
stores at a price beyond their means. 
The great majority of these people 
are definitely not interested in buying 
something very original in design that 
they have never seen before.” 

This designer went on to explain 
the procedure by which the medium 
or middle price bracket manufacturers 
arrive at a new design program. The 
procedure consists largely of a trip to 
see what the competition is making 
and if the buyers or dealers have any 
ideas as to what they should make. 
“The usual advice,” he adds, “is to 
make something similar to what some- 
one else is making and which they 
are selling in good volume,” and goes 
on to admit, that such a method “does 
not give too much incentive to original 
design.” He concludes, “I believe that 
very original designs of any type will 
be necessarily confined to those few 
lines not dependent on large volume 
for their existence and hence naturally 
fall in the higher price brackets.” 

Does this sound all too familiar? 
Relieved to hear that you don’t have 
to come up with something original? 
Are you really just making poor ex- 
cuses and are afraid to change? Aren't 
there manufacturers, at least in the 
middle bracket, who are innovators? 
What about Kroehler, with “cultured 
wood,” the Verve collection with such 
“daring” ideas as a wall plaque which 
drops down to become a dining table? 


Or all of the firms for which Larry 
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DUO-FAST...the dollar saver for 
furniture and woodworking plants 


Staples do a big fastening job! 


More and more plants are switching 
to DUO-FAST with its complete line 
of staple tackers and staple nailers. 


From tiny staples for upholstering, 
to big heavy staples for frame assem- 
bling ... DUO-FAST has the size 


and type staple to do your job best. 


If not already a DUO-FAST user, 
why not check into the cost-cutting 
possibilities? You’ll like the free serv- 
ice guarantee on these top quality 
staplers. 





* Everything you need for 
4 econ dave puma e-Ce)iiareme-Ualemmar-Uhiiale 




















a a a OO OO OO ES Sn sn ss sn nse see ee 7 
| FASTENER CORPORATION ~- 3704-06 River Road, Franklin Park, Ill. : 
7 Send data on DUO-FAST for: [] Upholstering l 
| (£ Spring-up Dept. |] Frame Assemblies | 
| [] Case Goods Work ~] Sash and Millwork | 
: [_] Other (describe) : 
| NAME | 
| ComPANY___ tieiianene tn | 
7 ADDRESS a mien — | 
| city ZONE STATE = 
_— eee = 
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DECORATORS PICK DESIGNS 
FROM PAGE 23 


Peabody designs? Or the new molded 
foam upholstery construction recently 
introduced by Schnadig? 

But whatever your decision, to be 
or not to be an innovator, look to the 
interior decorator and designers for 
clues to new ideas. 

2. Let a decorator create pace-set- 
ting surroundings for the product. 

As in the case of all three decorator- 
designers mentioned: Wisner, Pea- 
body and Himmel, not only did they 
design the furniture but they created 
the settings for it as well. There are 
also many interior designers who will 
create merely the settings for manu- 
facturer clients. 

Whether original, derived or merely 
restvled, vour latest offerings can be 
aided and abetted when a decorator 
places them in a pace-setting sur- 
rounding. When (1) ready to intro- 
duce the new products at a market 
or public show of some kind, (2) 
planning to photograph them for ad- 
vertising and publicity purposes, or 
even when (3) working up display 
suggestions for your dealers, you might 
consider hiring a competent interior 
decorator to create the seitings. Such 
a person with his or her flair for color, 
ability to find unusual accessories, and 
know-how to display the merchandise 
in such a way as to capture maximum 
attention—can frequently be responsi- 
ble for giving that initial “push” to 
the new merchandise. 

James Child Morse, N.S.1.D., in- 


| terior decorator who does showroom 


settings for Tomlinson furniture and 
Charles Bloom fabrics, explains the 
benefits of a display service in this 
fashion: 

“These settings or displavs act as 
silent but effective salesmen. Through 
the terms he uses to display the mer- 
chandise, the interior designer influ- 
ences the manufacturer and buyer and 
hence the consumer.” 

“The designer may become a trend 
setter merely by using his imagination 
to suggest new ways of using furni- 
ture, fabrics and color. For instance. 


_ he may use contemporary furniture in 


a traditional setting as ‘I have been 


| doing with the Sophisticate collection 


of furniture by Tomlinson, or, com- 
bine contemporary colors such as 
bright orange or dark purple or olive 
green and white with traditional fur- 
niture such as I have done with the 
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BOWATER BOARD 


fi 





ard Board with a double difference 


Bowater Board is smooth on both sides and 
made exclusively from selected hardwoods 








—a double difference making it the ideal 
hard Board for American industry. 0 These 
hardwoods—the same woods used in fine 
furniture — are manufactured into durable 
Bowater Board by the new and exclusive 
Bowater Air Process, developed in extensive 
pilot plant operations. The Air Process pro- 
duces a rich, warmth-of-wood appearance 
and a smooth-on-both-sides finish. 0 Bo- 
water Board is backed by the research, ex- 
perience and integrity of the international 
Bowater Organization, one of the world’s 
largest manufacturers of forest products. 0 
Advantages of Bowater Board are changing 
manufacturers’ opinions of hard Board — yet 
Bowater Board costs no more. Let us work 
with you to determine practical, economical 
applications on items that you manufacture. 





BOWATER BOARD COMPANY «© CATAWBA, S.C. ¢ PHONE ROCK HILL, S.C. ¢ AREA CODE 803, 328-0131 « A MEMBER OF THE BOWATER ORGANIZATION 





OLD WORLD STYLES RESHAPED FOR AMERICAN 


ENDLESS intricate designs take shape 
under the skilled hands of Spanish carvers. 
A decorative headboard, above, though 
not included in the current exporting 
campaign, illustrates Spain’s major asset 
— craftsmanship. 


IN CONTRAST to American methods of 
putting a quantity of one item or style 
through production at a time, the Span- 
ish factory shown at the right has a 
number of different pieces in its sanding 
department. 
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As Spanish manufacturers discov- 
ered, it first takes style and technical 
advice from the New World before 
merchandise can be geared to the 
tastes and standards of this market. 

Though Spain possesses a rich heri- 
tage of unique Old World designs— 
and the skilled craftsmen to execute 
them—the country lacked technical 
knowledge necessary to produce the 
high-quality required by the quality- 
conscious American consumer. 

When Spain decided to enter her 
furniture in the American market, one 
of the major areas of production which 
needed advanced technical assistance 
was finishing. To solve this key prob- 
lem, the Valencia manufacturers of 
Spain called upon the Gilbert Spruance 

o., Philadelphia, Pa. 

It was Spruance’s nationwide repu- 
tation and experience in developing 
their “Wood Finish Originals” which 
prompted Spain, at the recommenda- 
tion of Mrs. Olga Gordon, home fur- 
nishings merchandise co-ordinator for 
John Wanamaker Stores, to seek out 
Spruance’s assistance. 

Mrs. Gordon served as stylist, con- 
sultant and advisor to the Valencia 
manufacturers in their new exporting 
venture. In the fall of 1959, after 
obtaining a temporary leave of absence 
from Wanamaker’s, she spent two-and- 
a-half weeks visiting leading indus- 
trialists and designers in the heart of 
Spain’s furniture industry. 

It was John Lodge, then the U.S 
Ambassador in Madrid, who odvinel 
the manufacturers that an American 
consultant would be essential in re- 
viewing their merchandise in relation- 
ship to their accelerated world trade 
program. And, as the manufacturers 
discovered, Mrs. Gordon was essential 
in directing the style of their mer- 
chandise to suit current American 
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SPANISH IMPORTS include such pieces 
as: A slatted bench with horse-like 
“Spanish” foot, top right. Traditionally 
styled arm chair, middle left—with hand 
carved turnings on posts and chair-back 
spindles—which is part of a dining group. 
A unique formal high backed chair from 
Valencia, middle right, which uses a tall : 
ladder-back and native grasses woven as 
its seat. And, straight lined country chest, 
right, copied from 16th century pieces 
with a variety of hand carved motifs. 





the best designs take 
shape in kalwood 
i molded plywood 


We'll form it... curve it... shape it 

... in almost any way you want. 

We'll do it economically .. . efficiently... 
accurately ... precisely engineered. 
Write, wire or telephone 
KALWOOD bio 
Custom Quality . .. Competitive Cost 


KELLER PRODUCTS, INC. 


Dept. IP-51, 41 Union St., Manchester, N. H. 
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Clamps 


A Size and Pattern for Every Job 
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GENERAL CATALOG 
on request 








Stocked & Distributed by your local SUPPLIER 
THE CINCINNATI TOOL COMPANY 


4372 Montgomery Road, Cincinnati 12, Ohio 
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Pavane collection. 

“In planning showroom settings for 
Charles Bloom, Inc., I wanted to dem- 
onstrate lively, imaginative uses of 
fabric and color in vignettes that could 
easily be reproduced in department 
stores to stimulate shoppers. Each 
vignette interprets basic design princi- 
ples that can be applied by the con- 
sumer. For instance, the use of fabric 
on walls minimizes architectural de- 
fects and eccentricities; the use of a 
wall covering that closely approxi- 
mates the floor in color and texture, 
such as a wood-grained wallpaper, 
creates a feeling of space and open- 
ness desirable in a small room and 
emphasizes the attractive textured fab- 
ric used as draperies and couch cover. 

“Visual impact stimulates the en- 
thusiasm of the manufacturer in sell- 
ing his merchandise, which by the 
time it reaches production has lost 
its fresh look to him; it removes the 
reluctance of the buyer by providing 
him with valid suggestions which he 
sees as sales-makers.” 

Morse concludes, “Commissioned to 
fulfill a specific function, the interior 
designer takes the boundaries or limita- 
tions of the individual job as_ his 
framework and applies the tenets of 
good design in as creative a way as 
possible. Wherever he achieves an 
unusual, effective expression, he tends 
to influence existing styles in furnish- 
ing today’s home.” 

The services of an interior designer 
can extend beyond the creating of 
settings, of course. As a consultant to 
the manufacturer he may act as a 
color stvlist, for instance, and select 
patterns and colors of upholstery 
fabrics for a new group of furniture. 
Or he may advise in the preparation 
of dealer display material or deco- 
rating booklets to be distributed to 
the consumer. 

Paul Kraus, A.I.D., consultant to 
the American Viscose Corp., describes 
the scope of the decorating consultant 
in this manner: 

“A professionally trained interior 
designer is needed because creativity 
of experiment alone is risky at best. 
In the hands of a craftsman an experi- 
ment has a better chance of success 
than in the hands of a well-meaning 
amateur. The interior designer has, in 
addition to experience (for which 
there is no substitute), a working day 
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The final touch is a top by 


There’s a team operation going on behind the scenes... furniture 
production experts and Farlite specialists are constantly coming up with 
new and better furniture tops utilizing high-pressure plastic 

laminates. Farlite’s ‘‘top’’ experts, teamed with a factory-load of 
specialized skills, production “know-how”, and high-speed 


equipment, stand ready to assist you. Furniture tops a 


our business! For more information call, write, or wire’. . 


FARLITE Division / FARLEY & LOETSCHER MFG. Co. /pusuaue. IOWA 


FOR DATA CIRCLE FDM NO. 1805 


May, 1961 ¢ FURNITURE Design and Manufacturing 








































Utilizing unusual approaches and techniques 
these designers fuse their talents into successful teamwork 


By Carolyn Knuemann 


pes fe 


HIGHBACKED CHAIRS feature white finish and cane inserts. Pedestal 


table is mahogany. Pieces are from the Triune collection. 


AWARD WINNING Triune bookcase, right, has decorative brass grilles. 
Mahogany veneers are matched and highlighted through bleaching. 
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FATHER-—-SON DESIGN TEAM 


“The Warrens” specialize in unusual 
approaches to success! As a father- 
son design team in the furniture field, 
they are: Winners for 1959 and 1960 
of the Mahogany Association’s top 
design awards; retained by some of 
the nation’s leading case good and 
upholstery manufacturers; work-tech- 
nique individualists, believing that 
fusion is better than separateness; 
fearless proponents of convictions in 
color, wood, style, construction and 
materials; two men who “were born 
into,” and stayed in, furniture. 

Together, these attributes lead in- 
evitably to Henry F. (known as 
“Heinie” by friends) Warren and son 
David C. Warren, of Grand Rapids. 

They tower with lofty professional 
stature, but with warm and kindly 
personal relations, in the household 
furniture industry. 

Perhaps best known for “Triune,” 
with which they won the Mahogany 
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AT WORK in their Grand Rapids design 
studio are, left to right, David and Henry 
Warren, award-winning designers. 


CHAISE LOUNGE EFFECT is achieved 
with matching upholstered chair and otto- 
man, left. Pieces are small and mobile. 


































SPECIALIZES IN SUCCESS 
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BUNCHING COCKTAIL TABLES of cherry and smoked glass WALNUT VENEERS and Pecan solids are used on Classico bed, 


have hooded brass casters for mobility and use as snack tables. featuring an open headboard. 
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* 
CIP announces major foam advance 


for all furniture applications; 


Now, for the first time a complete line of “controlled comfort” 


CIP-15 


br 
- a 


Lo w-35 precisely controlled chemical ingredients guarantee batch-to- 
wid V/A \\ batch uniformity and absolutely controlled resiliency, compres- 
ot Cnet Cote ae sion, and density factors. Furniture Manufacturers reap the bene- 


polyurethane foam is servicing the furniture industry. Four years 
of research has gone into its perfection. Special machinery and 





fits. Now you can confidently select the particular grade best 
suited to each application. Three of the standard CIPFOAMS — 
@®: @: ® ; are illustrated below: 


cin Q super sort FOAM" 


cip "Firm FOAM" cip QB) "sort FOAM" 


A superior cushioning mate- 
rial for seating requirements, 
CIP & is an extremely high 
density foam. It has excel- 
lent resiliency and recovery 
properties and is well suited 
to continued heavy loads 
without structural deforma- 


tion or breakdown. 


A “middle foam”, CIP @® has 
been designed primarily as 
a back and soft seating ma- 
terial. Perfectly matched with 
CIP @ it provides maximum 
comfort in areas where 
marked rigidity is not desired, 
yet retains sufficient body to 


recover indefinitely. 


A precisely controlled foam de- 
veloped for various low com- 
pression requirements cre ®@ 
will not “fight back” although 
its recovery and breakdown 
characteristics are unexcelled. 
Manufacturing density control 
guarantees its stability and 
permits extensive use in many 


light load areas. 





No more unstable foams ...no more varying compression ratios 
...no more “seconds”, because all three CIP FOAMS are formu- 
lated with the same high quality ingredients (no scraps, no fillers, 
no rejects). All three CIP FOAMS are precisely controlled through 
compounding, manufacture and curing to insure absolute uni- 
CIPBOND formity in accordance with Rubber Manufacturers Association 
Standards. All three CIP FOAM grades, regardless of density, 
have the same outstanding polyurethane advantages. 


CIPFOAMS; CIP@, CIP @ and CIP® are now available in all 
sizes and custom shapes, with every piece bearing the exclusive 
color coded CIP certification grade number. Carolina Technical 
Assistance is immediately available to help you with all your 
cushioning problems. 





CIPBOND is a homogenous base 
of specially shredded and col- 
ored Premium Polyurethane par- 
ticles compactly bonded. together. 





Write for Bulletin 200 or call collect for more detailed information. 


CIP-35 Firm Foam 
CIP-25 sort roam 
N48 senccenstailll DIVISION ESSEX WIRE CORPORATION 


CIPBOND Mt. Airy, North Carolina 


Carolina Industrial Plastics 
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OFFICE chairs. 


HAMILTON LEADERSHIP, left to right, 
vice chairman Earl F. Hamilton, chair- 
man William S$. Hamilton, and presi- 
dent Clarence O. Hamilton. 





NIAGARA (raw press stamps out cart tops under 380,000 Ibs. pressure. 


HOW DESIGN-ENGINEERING 


“COSCO SUCCESS 


By Alfred DeBat, Associate Editor 





DESIGN RESEARCH BEHIND 





IN CHARGE of Cosco’s extensive product research pro- 
gram is Francis E. Galloway, director of new product 
marketing development. 


TESTING MACHINE, right, in the company’s new re- 
search and development building checks the effect of 
varying weights on a de luxe baby crib made by Cosco. 




















EVERY COSCO PRODUCT 


| ese is no simple way of 
describing the success of a 
manufacturing concern. Certainly this 
would be true in the case of Hamil- 
ton Cosco, Inc. of Columbus, Indiana, 
leading metal furniture manufacturer. 
But there are several dominant factors 
that loom large as reasons for the 
rapid growth of this company, which 
has annual sales in excess of $27,- 
000,000. 

The company’s most apparent strong 
points are: youthful management in 
all echelons of responsibility, mass- 
produced products which have the 
quality of hand-crafted items, the most 
modern production facilities and a 
zealous regard for the value of research 
and development. Strong emphasis is 
also placed on what the company 
terms its “do-it-ourselves” program. 
What the company can make or proc- 
ess most efficiently or economically 
within its own walls, it does. 

The three Hamilton brothers direct 
a top management team which aver- 
ages 45 vears in age. President of the 
company is Clarence O. Hamilton. 
The other brothers, William S. Hamil- 
ton and Earl F. Hamilton, are chair- 
man and vice chairman of the board, 
respectively. The brothers, along with 
their father, the late B. F. Hamilton, 
founded the company in 1935. 

While growth at Hamilton Cosco 
has been extremely rapid, the key 
word has always been “planning.” 
The main plant at Columbus was built 
in 1950 and has undergone 10 ex- 
pansions since that time. 

Research and development depart- 
ments were housed in a new 25,000 
sq. ft. building in 1960, tripling the 
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Photographs by author. 




























































FINISHING DEPARTMENTS include both painting and 
plating, extreme top, serving bridge chairs travel through 
a Ransburg No. 2 electrostatic disk spray. Above right, 
worker takes tubular steel kitchen stool legs off conveyor 
after chrome plating. All finished parts are closely in- 
spected, above left, before further assembly by inspectors 
and foremen. 


PUNCH PRESS operator stamping grain-printed blanks for 


metal bookcase shelves leaves little scrap material. 








MANUFACTURING CONTROL is under the 
watchful eyes of Frank Zeigler, Cosco’s vice 
president of production, shown above checking 
a grain printed serving cart top. 


SCHMUTZ GRAIN printer, right, applys wood 
grain enameled surface on steel sheets which 
will be later stamped and formed into tops and 
shelves for tray carts, 





EQUIPMENT KEY TO EFFICIENT MANUFACTURE 


area formerly available. 

Currently, a 21,000 sq. ft. office 
addition and a 115,000 sq. ft. plant 
addition are under construction. With 
characteristic foresight, the company 
considers its office addition adequate 
for the next three to five years. 

After the two current additions are 
completed, plant space at Columbus 
will aggregate slightly over 800,000 
sq. ft. Total company employment 
is over 1,100. The company also op- 
erates a_ parts processing plant at 
Weirton, West Virginia, in the heart 
of a vast steel-producing region. While 
relatively small at 49,000 sq. ft., the 
Weirton plant plays a large role in 
Cosco’s ‘do-it-ourselves” program. 

Most of Hamilton Cosco’s materials 
are processed from stocks delivered 
directly from a prime source. Coils 
of steel, for instance, weighing 10,000 
lb. are purchased from steel mills and 
fabricated into tubing at Weirton. 
Even the company’s stationery, office 
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TUBE polisher, right, made by the Produc- 
tion Machine Co., buffs steel tubing be- 
fore bending and plating. 


TUFFLEX padding is cut in foot-deep 
stacks by Wolf cloth cutters, below, for 
card table chair and kitchen stool seats. 





COSCO ENGINEERED and built foam rubber molding 
operation, above, supplies the firm with its office 
chair cushioning. 





TRADE-UP 
SALE 
MAKER! 


Only Perm-A-Lator* Wire Insulators enable 
springs and cushioning to give the comfort, 
support and durability today’s customers 
want! Perm-A-Lator Wire Insulators tell fur- 
niture men you've got what it takes to trade- 
up sales—you’re a “‘trade-up sale maker’! 




















caret o8 StFune o> 
¥" Guara teed by > 


Good Housekeeping 
2745 aovearst wes 


Perm-A-Lator * 


: . The Insulator that flexes 


wire insulators 
--- but never pockets 


* Registered Trademark Engineered and Manufactured by FLEX-O-LATORS, Inc. Carthage, Mo. + Plants in Carthage, Mo., New Castle, Pa., High Point, N.C. 





FOR DATA CIRCLE FDM NO. 1808 


38 FURNITURE Design and Manufacturing ¢ May, 1961 











coOsco SUCCESS 
FROM PAGE 37 


forms, color catalogs, and furniture 
hang tags are printed in the firm’s 
own printing department at Colum- 
bus, which is equipped with both off- 
set and letterpress facilities sufficient 
to approximate an average sized com- 
mercial printing firm. Much of the 
manufacturing machinery used in the 
plant has been designed and con- 
structed by the company’s own en- 
gineers. They often develop special 
machines which are not available on 
the market or are considered to be 
more efficient than those that could 
have been purchased. 

The wide product range—encom- 
passing office chairs, stools, juvenile 
high chairs and cribs, bridge and cof- 
fee tables, and upholstered furniture, 
to mention a few, bear a product re- 
semblance through use of similar 
materials and manufacturing methods. 

Cosco products fall into three major 
categories — household products and 
office chairs and upholstered furni- 
ture—all of which are metal or metal- 
framed. 

As a result, the biggest item on the 
firm’s $10,000,000 yearly shopping 
list is steel. More than $5,000,000 
is spent annually for more than 30,000 
tons of steel purchased in the form 
of sheets, coils, strips, wire and rods. 

With three tube mills, the Weirton 
plant produces more than 330,000 
feet of steel tubing daily. The fin- 
ished tubing is delivered by truck to 
Columbus, an easy 320-mile trip. 
Many millions of parts are also 
“blanked” at Weirton. 

As in most metal furniture plants, 
the main fabrication steps are stamp- 
ing and bending, followed by finish- 
ing—painting or plating. Almost every 
type of press is used by the firm, in- 
cluding machines which draw, stamp 
and cut metal sheets destined to be- 
come chair seats and backs, high chair 
trays, serving cart tops and office 
chair bases. 

Steel tubing, which becomes the 
legs and frames of most Cosco prod- 
ucts, is first polished on a bank of 
automatic tube polishers. Wire, which 
is used in juvenile furniture construc- 
tion, receives a similar polishing treat- 
ment after it has been cut into correct 
lengths by high-speed cut-off ma- 
chines. The company has an exten- 
sive number of tube benders de- 
veloped and constructed by company 
engineers. 


After fabrication, metal furniture 
parts are placed on an overhead con- 
veyor and transported to various fin- 
ishing operations. There is a minimum 
of hand trucking at the plant. Parts 
are either chromium plated or painted. 
Tubing and wire are plated by com- 
pletely automatic equipment. The 
operator merely loads parts on racks 
in a separate conveyor system, which 
are then transported through the plat- 
ing process. 

Parts receiving a painted finish, such 
as some chair frames, serving cart 
trays, and kitchen stool back rests, 
are conveyorized to the company’s 
Ransburg No. 2 electrostatic spray 
booths. Depending on the item, parts 
are transported through either one 
of the two bell spray booths, or two 
of the four disc spray booths. The 
company plans to add another section 
of Ransburg disc spray booths this 
vear to keep up with increasing pro- 
duction demands. 


Many of the painted products are 
first treated with a rust inhibitor. Tops 
and shelves of the Cosco de luxe serv- 
ing carts, tray carts, drop leaf carts, 
and metal bookshelves are enameled 
in a five-coat, wood-grained finish 
called “Coscoat.” On this production 
line, the wood-grained blanks are 
dried in gas-fired ovens, after which 
they are transported to presses to be 
drawn and formed into final shape. 


Masonite hardboard is used for the 
base of Cosco’s de luxe play pen, 
bridge table tops and the headboards 
of the baby crib. 

Upholstery and padding are used, 
in addition to the upholstered furni- 
ture line, on bridge tables and chairs, 
kitchen stools and much of the juven- 
ile furniture. The company is a major 
user of vinyl materials. 


Many products are padded with 
foam rubber, which the company 
molds _ itself, or with Tufflex. The 
latter material is first compressed on 
pressure rollers, then stretched onto 
a 40 ft. cutting table, where workers 
use cloth cutters to form chair seat 


and back padding. 


On upholstered furniture and office 
chairs, foam rubber or spring cushion- 
ing are customer options. In the com- 
pany’s own foam rubber molding op- 
eration, liquid latex is cooked in 
waflle-shaped molds to form seat and 
back cushions. Again, the molds, 
conveyor and heating ovens were 
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“The More 
We Sold, 
The More 

We Suffered” 


‘‘We were in clover. The orders 
were piling in, and we were shipping 
out the merchandise. But we sud- 
denly realized that all our working 
capital was tied up in receivables 
and inventory. We had insufficient 
funds to meet obligations on time. 


“Then we heard about the Commer- 
cial Factors Plan. They came in with 
a package that fitted our needs per- 
fectly. Since then, we’ve never had 
to worry about running out of work- 
ing funds. The money is always 
there as we need it. And we’ve 
grown faster than we ever dreamed 
possible.” 


Cash As You Ship 


Under the Business Growth Plan, 
your money is never frozen in re- 
ceivables or inventory. It’s free to 
go right back to work for you. That’s 
only part of the story. Why not get 
the full details: 


Send For Free Plan Book 


This 16-page bro- 
chure describes in 
detail all the key fea- 
tures of the Business 
Growth Plan and 
offers valuable sug- 
gestions on how to 
expand your business 
and safeguard your 
profits. No cost or 
obligation. Write 
Dept. F-5. 


the 
BUSINESS 


GROWTH 
PLAN 





“Serving the financial needs 
of industry since 1828” 


Commercial Factors 
Corporation 


One Park Ave., N.Y. 16,N.Y. MU 3-1200 
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of time devoted to creativity in this 
particular area of design. (I use the 
word “design” in the comprehensive 
sense of finding the best solutions 
possible to meet the requirements of 
a Client's specific needs. ) 

“These efforts combined with train- 
ing result in something new and in- 
ventive. First in a custom product, 
later duplicated in quantity by manu- 
facturers quick to realize the com- 
mercial possibilities of the realistic 


solution to realistic needs. This can 





NOW |! 


include everything from new combi- 
nations of colors and the structural 
content of fabric, to new shapes in 
furniture and buildings.” 

Kraus has 


been commissioned 


several times by American Viscose 
settings decorated 
throughout with textiles containing 
Avisco rayon, thus demonstrating to 


to create room 


the trade and eventually the consumer 
how the skills of a professionally 
trained decorator can present home 
furnishings in their most desirable 
and visually pleasing role. 

In regard to this type of function, 





You can have matching 
T- molding on your 


table tops! 


Finish the job right . . . professionally . . . with 
plastic-surfaced matching T-molding on your coun- 
ter or table top. Now you can have a continuous 
plastic surface with quick, simple instalation of 
Kalwood Matching Moldings. Made with a sturdy 
plastic veneer permanently bonded to a precision 
aluminum extrusion, Kalwood Matching Moldings 
perfectly match all plastic laminates in every pat- 
tern and color. Write for descriptive literature. 


KALWOOD 


MATCHING 
MOLDINGS 


Versatility © Economy ¢ Durability 


KELLER PRODUCTS, INC. 


Dept. 1-51, 41 Union Street, Manchester, N. H. 
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Kraus comments: “Equally important 
is the professional's ability to present 
furniture and other manufactured 
home goods in correlated interior de- 
signs to be adapted in showrooms and 
retail displays as visually attractive 
settings utilizing carpeting, draperies, 
and all other components of a room. 
This presentation of a unified whole 
creates greater interest than merely 
showing a furniture line or isolated 
articles, and gives an added impetus 
to sales.” 

3. Use the interior designer as a 
sounding board. 

Since it is partly to the interior de- 
signer’s own benefit, in the sense that 
home furnishings tailored to meet 
the needs of his clients simplifies his 
own job of decorating, he is usually 
happy to cooperate in telling the man- 
ufacturer what is wrong, or what is 
needed. Some manufacturers send 
out questionnaires to decorators asking 
for reactions and comments. Others 
hold preview parties for decorators 
on a new pilot group to get reactions, 
suggestions which can still be in- 
corporated before the production line 
is set to roll. One floor tile manu- 
facturer, a couple of years ago, had 
a private polling booth into which the 
decorator was invited. She was shown 
new, innovational patterns and asked 
to vote for her top choices. 

4. Gain the stamp of the decorating 
profession as a whole. 

This year, for example, the Ma- 
hogany Assn., to which many manu- 
facturers belong, presented an award 
program involving seven classes of 
furniture. Vignettes with the winning 
designs were created by members of 
the Illinois chapter of the American 
Institute of Decorators. The press 
was invited to a showing of these 
rooms and national publicity has re- 
sulted. In this instance, Teel Williams, 
executive director of the association, 
contacted the A.I.D. chapter. 

Another way is to advertise in con- 
nection with some special decorating 
event. The October 9, 1960 magazine 
section, Today’s Living, of the New 
York Herald Tribune was largely de- 
voted to a presentation of a series of 
model rooms, by A.I.D. decorators 
—shown at the Armory and open to 
the public. Many manufacturers whose 
goods were represented in one or more 
of these settings ran tie-in ads in this 
issue. One manufacturer, the U. S. 
Rubber Co., made a large mailing 
with a covering letter to dealers, 
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decorators, etc., of the magazine issue. 
In part the letter said, “We thought 
vou would be interested in a perusal 
of the publicity gained by our adver- 
tisement and special promotion sup- 
porting the Decorators and Design 
Show. It is our hope that the 
many ideas presented will prove both 
interesting and helpful to you.” 

The professional stamp can_ be 
acquired in other fashions. The Amer- 
ican Institute of Decorators sponsors 
an annual design awards competition. 
Manufacturers are invited to submit 
distinctive products. Winners receive 
an official plaque and wide publicity. 
For more information, contact A.1.D. 
National Headquarters, 673 Fifth 
Ave., New York 22. 

A.I.D. also has a Resources Coun- 
cil to which individual manufacturers 
can belong. This council is a “non- 
profit organization” composed of firms 
and corporations engaged in the man- 
ufacture or distribution of materials 
related to the interior furnishings in- 
dustry, trade associations serving this 
industry and craft guilds in related 
areas, and of representatives of A.I.D. 
The Council was founded to improve 
market research, coordination and dis- 
semination of information. . . . The 
end purpose of the organization is 
public service. 

Embracing over 75 firms in the 
industry at present, the Resources 
Council has adopted the A.I.D. sym- 
bol as its trademark with the addition 
of the Council name. It is a symbol 
worthy of trust whether concerned 
with products or professional services. 
Several research projects are under- 
way, dealing with public preferences, 
public needs, product development 
and new uses of existing products. 
In the planning stage is also a pro- 
gram of education regarding care and 
maintenance of various products. The 
public image of the interior designer 
suffers from a certain amount of con- 
fusion, and a wide spread educational 
campaign on the nature of services 
and contributions made by the pro- 
fessional interior designer to the social 
structure is also one of the goals of 
the organization.” 

5. Finally, the magic touch of the 
decorator should not stop with man- 
agement. Perhaps the one type of per- 
son in your organization who most 
needs the decorator approach is the 
salesman. 

At a January Chicago market press 
conference, a panel discussion con- 


cerned the theme, “What Sells Fur- 
niture?” Opinions of panelists con- 
curred that the salesman is often the 
weak link in the selling of furniture, 
and that an untrained salesman can 
undo the million dollar job being done 
by manufacturers, advertisers and dis- 
plav specialists. 

All panelists agreed that furniture 
salesmen should be trained in home 
decorating as well as selling. Promi- 
nent A.I.D. member Marc Nielsen 
suggested decorator training school 
courses for salesmen, with special 
application in use of floor plans and 


room layouts. 

The manufacturer can also deco- 
rator-educate his dealer’s retail sales- 
men as well. Kroehler, for instance, 
puts a good deal of emphasis on 
dealer aids to accomplish just this. 

“It is easy for us to blame the re- 
tailer,” comments R. E. Burow, Kroeh- 
ler’s merchandise manager,” and point 
the finger at him for not being better 
informed. However, part of the re- 
sponsibility lies with the manufac- 
turers who should make every effort 
through their sales force to educate 
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for furniture and bedding manufacturers 
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~ MACHINE OR MANUAL OPERATION 


FISH HOOK DESIGN 
EASY TO APPLY 

DIE CAST ZINC 

CUT THREADS 

HOLDS PERMANENTLY 
They Stay in. . 


. Won't push out! 


SPECIAL PRICES FOR LIMITED TIME 
ONLY . . . WRITE FOR DETAILS NOW! 





Dept.B INDUSTRIES, INC. 
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Now Johns-Manville introduces 


beautiful, permanent furniture tops O 


Looks? As pleasing as slate. Strength? More durable than marble. That’s 
Colorlith ... and its companion material, Colorchip. With either of these stone-like 
blends of integrally pigmented asbestos and cement, you can design 
furniture tops with uniform color and texture... outstanding impact 
resistance. High functional strength permits reduction of supporting members... 
encourages your designer’s search for clean, uncluttered lines. 








% - . ‘ ~ ae 
Cabinet designed for FOUNDERS FURNITURE, INC., by JACK CARTWRIGHT 


eS TS 





Metal furniture by MOLLA, INC. 
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Soa nena anne RRR 


colorlith | 


and 


colorchip 


Colorlith® comes in four muted 
shades: Charcoal, Cameo (soft 
brown), Patina (bronze-green), 
and Meerschaum (off white). 
Colorchip is available in two spe- 
cial forms resembling fine ter- 
razzo ... Snowflake (charcoal, 
flecked with white marble chips) 
... and Carnival (white, flecked 
with red and black marble chips). 
Both Colorlith and Colorchip 
are available in 4’ x 8’ sheets. 
Thicknesses from 4” through %” 
for Colorchip, 4” through 1” for 
Colorlith. 


FOR FULL INFORMATION, get your 
copy of Booklet IN-320A by writing 
J. B. Jobe, Vice-President, Johns- 
Manville, Box 14, New York 16, N.Y. 
Offices throughout the world. Cable 
address: Johnmanvil. 











FOR DATA CIRCLE FDM No. 1816 





STRIKINGLY 
NEW! 

















The patented design of these un- 
usual legs is so original that it 
establishes a bold, progressive 
precedent in the field of wood and 
metal legs! 


It offers to desk and cabinet 
manufacturers an entirely new 
combination of simplicity .. . 
beauty . . . rugged strength... 
and easy installation. 


The desk or cabinet “‘sits’’ on the flange 
which stands 6” above the floor. The upper 
part of the leg is bolted against the side 
of the furniture. When installed, its spear- 
like design and beautiful plated finish give 
the desk a striking streamline appearance. 


To accommodate all types of desks and 
cabinets — wood or metal —the legs are 
available with weld-on bolts that slip thru 
holes in the desk and then tightened with 
a nut on the inside or with weld-on nuts 
which receive bolts that are screwed into 
the nut from the inside of the desk. 


The glide tip at the bottom permits 
height adjustments up to 1” to assure per- 
fect rest on practically any floor. 


The leg is 23’ high and available in 
any of many standard guaranteed finishes: 
Brass, Copper, Chrome, Pewter. Others on 
request. 


For further information and prices, 
write today to: 


WILKENSON 


MANUFACTURING CO. 
2916 W. Lake Street 
Chicago 12, Ill. 
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FATHER-SON DESIGN TEAM 
FROM PAGE 30 


Award for Drexel, the Warrens are 
currently associated with three com- 
panies: Drexel, Fancher, and uphol- 
stery crafts division of Fine Arts 
Company. 

Previously Henry did work singly, 
out of his own design studio, for: 
Ralph Morse, West Michigan, Michi- 
gan Seating, William E. Berkey, Kent 
of Grand Rapids, Bechtold Brothers, 
and Statesville Chair. 

For about a decade he specialized 
in contract designing of radio and 
television cabinets for Capehart-Farns- 
worth, R.C.A., Motorola, Firestone 
Tire and Rubber, Montgomery Ward, 
and Sears Roebuck. 

Young David spent three vears at 
Fancher designing contract furniture 
for motels, television cabinets for 
Westinghouse, and setting up a com- 
plete engineering lavout svstem in the 
Fancher factory. 

After partnership in 1957, 
also designed for Sligh Lowry. 

A remarkable case for “art- through- 
training” along with talent, the War- 
rens are thoroughly grounded in their 
profession. They didn’t—and don’t— 
simply wake in the middle of the 
night with an inspiration for an award- 
winning and money-making furniture 
collection. 


Dave 


Henry’s original interest was in 
architecture. He studied it and furni- 
ture design at The Art Institute in 
Chicago. He served an apprentice- 
ship at Century of Grand Rapids, 
where he made working drawings for 
furniture manufacture plus architec- 
tural layouts of complete rooms, ships 
and hotels. Among other factories 
where he gained experience are 
Charak, Saginaw Furniture Shops, and 
Berkey and Gay. 

In 1937 he opened his own studio 
in Grand Rapids. He still resides 
there, with wife Peg in a charming 
home furnished with stvles of all 
periods—some self-designed, some col- 
lected pieces. 

Not far v lives David, wife 
Dee, and children Susan and Mike. 

David’s formal design training 
started with a vear’s factory course 
at John Widdicomb, where he went 
from the rough mill to the shipping 
room, through the complete manufac- 
turing process. Next he joined Im- 
perial, and did construction, detailing 
and engineering drawings for another 
vear. The three years at Fancher 
followed. At the most recent Mahog- 


away 


anv Awards, the Warrens received 
Certificates of Merit for their Fancher 
designs. 

Henry is a past president and direc- 
tor of the Grand Rapids Furniture 
Designers Association, oldest of its 
kind in the nation. 

Because “Triune” received such 
recognition—“Best Of Show,” Occa- 
cional Pieces category, and Correlated 
Groupings category prizes for two 
vears—and because the Warrens have 
been affiliated with Drexel for six 
vears, let’s see how they work, as a 
team and with the manufacturer. 

Designs on major groups and col- 
lections usually start almost two vears 
before they are marketed. The War- 
rens receive assignments from David 
J. Brunn, vice president and director 
of merchandising for Drexel. Style, 
period, approximate size of collection, 
and price range are stipulated. For 
example, at the time “Triune” was 
begun, Drexel wanted a classic living- 
dining-bedroom collection that would 
combine 18th and 19th century motifs 
with fresh scale and design. 

After the initial design meeting, 
the next step is research. For “Triune,” 
this meant libraries, museums and 
other sources, to elicit design elements 
from the period in both European and 
American styles. 

Then the Warrens took to their 
drawing boards. They begin with the 
key pieces to any new group—dresser 
and _ bed. 

The approach of the Warrens is 
individual. Each man sketches three 
or four designs for each piece. Then 
they go over the sketches—edit, pick 
design motifs from each, combine the 
elements for the basic pieces. For 
instance, they may combine a mold- 
ing from one sketch with a leg or 
panel treatment from another. 

They stress the open back, decora- 
tive bed as a key design in beds, for 
they know that this piece gets the 
buyer’s eve in the showroom, makes 
good window display in a store, and 
catches the consumer's interest. Key 
dining pieces are recognized as a deck 
and base, big buffet, and good-look- 
ing chairs. 

Important in the next step is the 
Warrens’ knowledge of manufactur- 
ing methods gained during time spent 
in factories. They know what a ma- 
chine can and can’t do, how veneers 
are applied, which ones can be used 
which ways, wood features and ad- 
vantages and disadvantages. The 
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says Robert H. Wexler, Executive Vice-President, Selig Manufacturing Co. 
“As progressive furniture manufacturers we have got to keep one jump ahead of our compet- 
itors. That is why we were one of the first firms in the States to use Pirelli Resilient Webbing 
on a large scale. Primarily, we were concerned to find a springing material that would give 
a lifetime of comfort yet allow us to go ahead with a variety of really modern lightweight 
designs; a springing material that could be fitted easily and quickly, that took up little store- 
age space and one that would not break or sag, even after years of hard wear. On all these 
counts Pirelli was our choice. It is a decision we have never regretted.” 


FIRELLI 


RESILIENT WEBBING 


THE MUSCLES of MODERN FURNITURE 








UNITED STATES DISTRIBUTORS Chicago 9, IMlinois—Clark Foam Products Co., Inc., 4501-5, S Western Blvd. Cincinnati 23 Ohio—J, R. Greeno Co., 1217 Ellis Street. Dallas Texas—Van 
Waters & Rogers, Inc., 10216 Denton Road. Grand Rapids 7, Michigan—Stephenson & Lawyer, Inc., 433 Crofton Street, S.E. Hazelton, Pennsylvania—The Schwab Rubber Co., Inc., 
Valmont Industrial Park. High Point, North Carolina—Arthur A. Oliver & Son, Inc., 2410 English Street. Los Angeles II Ca'ifornia—Van Waters & Rogers, Inc., 620 East Slauson Ave. 
Marion, Indiana—Crofton Inc., Park at Jeffras. Memphis 6, Tennessee—Southern Foam Sales, 61 West Colorado. New York 31, N.Y.—The Schwab Rubber Co. Inc., Riverside Drive & 134th 
Street. Providence 3, Rhode Island —M. H. Stallman Co., 292, Charles Street. San Francisco 19, California—Van Waters & Rogers Inc., 1001 Brannan Street. Seattle 4, Washington—Van 
Waters & Rogers, Inc., 4000 First Avenue South. CANADIAN DISTRIBUTORS Montreal, Quebec—The Shippers Supply Company, 640 De Courcelles St. Toronto, Ontario—The Shippers 
Supply Co., 65-67 Bellwoods Avenue. Winnipeg 10—Geo. N. Jackson Ltd., 267 Maryland St. Vancouver 10—George N. Jackson Ltd. 100 West Broadway. 
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T'S NEW 


Materials 
Equipment 
e Supplies 


e Components 





e Literature 





For more information on items listed in the IT’S NEW Columns use 
the handy Reader Service Card opposite page 26. Complete details 
on these items will be sent to you by the manufacturer. 








Cotton Padding Offers 
New Upholstery Concept 


A new upholsterv padding, Burkaire 200, made of 100 
per cent new cotton linters, which can be used for every 
upholsterv application in the furniture industry, has been 
developed by F. Burkart Manufacturing Co. 

In its production every single fibre is tied down with 
a plastic binder so that the finished pad will permanently 
retain its original size, shape and thickness. It will not 
mat down, break down, crumble or become permanently 
compressed. Its affinity for air will cause it to revert to 
its original thickness as soon as the weight of the body is 
removed, thus preventing loose covers, and always remain- 
ing a tight, well filled pad or cushion, manufacturer 
reports. 

It is also reported to be extremely soft, have unusual 
stability and permanent thickness and resiliency so it can 
be used in the finest upholstered furniture to replace 
more expensive padding materials and yet inexpensive 
so it has equal use in lower priced lines. 

Burkaire 200 is offered in fabricated pads and roll stock 
and can be fabricated into any size or shape, according 
to manufacturers’ specifications. As all pads are alike, 
thev can be easily installed. Thev can eliminate waste 
material and obsolete stock and will do aw av with expen- 
sive upholstery and trimming labor costs. The material 
can easily be sewed to other fabrics or cut into sizes to 
be used in jigs for pleated backs by adhering pads to 
covering material. 
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Pianer-Surfacer Designed 
For Production Woodworking 


A No. 7 planer-surfacer, which will plane material 
25 in. wide and from 1/16 in. to 834 in. thick, is offered 
by Northfield Foundry and Machine Co. Cutterhead 
design allows a maximum cut of % in. and butted pieces 
as short as 4 in. and single pieces 12 in. may be planed. 
A 1% h.p. totally enclosed, fan-cooled motor drives the 
engineered feed mechanism at speeds from 20 to 100 
lineal ft. per minute. A positive chain, sprocket drive 
with gear reduction eliminates any possibility of slippage, 
manufacturer reports. The unit is available in either 
direct motor or vee-belt with 5, 7%, 10 or 15 hyp. 
TEFC motors. A four-knife cutterhead of high carbon 
steel is 25 in. long and has a 4% in. cutting circle. 

For More Information Circle Reader Service Number 776 





Super Speedbelt Sander 
For Heavy Duty Work 


A new super, heavy-duty model has been added to the 
line of wide abrasive belt sanding machines from Time- 
saver Sanders, Inc. The unit, Speedbelt Model BH-66, 
features feed speeds up to 200 ft. per minute and is 
driven by a 125 h.p. motor. It is highly compact for its 
size and will hold tolerances to a plus or minus .002. The 
unit can be used for sizing hardboards, particle boards and 
primary sizing of plastic laminates. It is available in three 
abrasive belt sizes, 50 in., 62 in., and 75 in. widths. 


For More Information Circle Reader Service Number 777 
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RONTHOR SELF-LUBRICATING TACK GLIDES 


SF Introducing a new series of low-cost tack glides manufactured of dur- 
able Raylex which needs no lubrication ever . . . yet provides a life- 


© TIPPER GUDE time of smooth efficient gliding action under the heaviest usage. 





C ¢| RONTHOR Tack Glides are applicable to countless uses in the furni- 
wd ja ture, cabinet and related industries . . . and throughout all industry 
@nmes cee ee wherever and whenever abrasion problems exist. These glides have 
; — been engineered for economical installation and are easily inserted into 
is the hardest of woods. Your inquiries on specific applications of glides 
. will be carefully analyzed and considered at the Ronthor Reiss Re- 
~ ) search and Development Center. 
oe Address inquiries to RONTHOR REISS CORP., Industrial Products 
— a. . Division, Dept. FD-2, 111 Fourth Avenue, New York 3, New York 
R-101-601 
© PANEL RETAINERS 
EXTRUDED 
os 8102-621 
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WOOD AND METAL CENTER GUIDES WITH SELF-LUBRICATING BACK BEARINGS 
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RONTHOR REISS CORPORATION 


Formerly REISS MANUFACTURING CORP FIRM 
MANUFACTURERS ¢ INDUSTRIALISTS © ENGINEERS 
11 FOURTH AVENUE NEW YORK CITY 
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for 
ENDURANCE 
AND BEAUTY 


GENUINE 





Woven from the Finest and Toughest Rattan from 
the South Seas. 


Fascinating, genuine Woven Rattan cane in a wide 
variety of intriguing patterns .. . created into 
an elegant fabric strikingly suitable for countless 
decorative motifs, ranging from chairs to wall 
coverings. 


When It’s Comco . .. You Know It’s the Finest. 


* te MODERN Caste Fabre 





ommonwealth fg. Co. 


158 Main St., Gardner, Mass. 
QUALITY COMCO CANE WEAVE IS OUR SPECIALTY! 


+ 
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Write for FREE Sample Book 


of our CAMBRICS 


the only guaranteed sulphur fast 
black cambric on the market. 


This fabric h 


cess 


. washing | 
e perspiration 


Sold only through 
better converters everywhere 


Product of THE HARODITE FINISHING CO., INC. 
North Dighton, Mass. * VAndyke 4-6961 
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IT'S NEW/FROM PAGE 46 
Boring Set-Up Design Offers 
Varied Applications 


Customized Rye drilling kits, offering a new concept 
in the boring of dowel holes in wooden components, was 
announced by M. N. Thackaberry, Inc. Accessories are 
available for building up pedestal or bench mounted 
2-spindle, single end 
borers; bench 
mounted donble-end 
borers; horizontal 
multiple borers and 
vertical multiple 
borers. The manu- 
facturer reports that 
with available acces- 
sories the Rve units 
can be arranged for 
special boring appli- 
cations not normally 
possible with stand- 
ard type machines. 











All units employ the 
basic Rve type PD/3 
2-spindle boring heads, arranged with a 3 in. air-operated 
stroke and adjustable centers from 13/16 in. to 6-3/16 in. 
The 2-spindle model will drill holes to 3 in. diameter 
when using both spindles, or to 34 in. with one spindle. 
The single spindle unit drills holes to 1% in. 
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Straight Knife Machine 
Has High and Low Speed 


A combination high and low speed, straight-knife cut- 
ting machine, Model 623DS, was introduced by Eastman 
Machine Co. Speed is changed to either 1800 or 3600 
r.p.m. by flicking switch, enabling users to cut both fusable 
synthetics and_nat- 
ural fabrics with the 
same unit. The mod- 
el can also change 
while in operation. 
Since it cuts a varietv 
of materials through 
alternating speeds, 
production can be 
increased by 40 per 
cent, with a simul- 
taneous savings of 
one - third the time 
in cutting of pocket- 
ing made of 50-nv- 
long/50 - cotton, re- 
ports manufacturer. 
The two speed unit also allows a spread of up to 350 
lavers, by cutting straight lines and easy curves where 
fusing did not occur, at high speed. When approaching 
a short-radius curve or an angle where friction of knife 
against material would cause fusing, unit can be switched 
to half speed. 
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How to use Clad-Rex vinyl-clad metal in the design and engineering 
of hospital furniture and other products 





Vinyl-Clad metal used in patient room furniture 
by American Seating 
The sheet metal nature of Clad-Rex 
vinyl-clad metal would seem to in- 
dicate generally how it can be used. 
However, the unusual characteristics 
added by the vinyl coating itself 
make the areas of usage much 
broader than might be expected. So 
as not to overlook possible applica- 
tions within your product line, con- 
sider Clad-Rex as a basic material. 
Measure each of its advantages 
against the individual parts and sub- 
assemblies of your products as well 
as the whole enclosure. In this manner 
vour manufacturing methods and 
costs, your sales appeal, and product 
profit can be best helped. 
The sales appeal of Clad-Rex 
vinyl-clad metal 
The vinyl surface of Clad-Rex is, in 
fact, a finish. It is available in a broad 
range of colors and embossed tex- 
tures. Actually, Clad-Rex provides 
an almost unlimited variety of stock 
and custom multi-color patterns. 
Special prints in register can be pro- 
vided also. The stock line, bleached 
walnut decor used by American 
Seating gives the feel and rich 
warmth of fine wood. 
The abrasion resistance of 
Clad-Rex vinyl-clad metal 
The vinyl surface of Clad-Rex, being 


Clad-Rex Viny/-Clad Metal is a product of 


a poly-vinyl chloride film, offers great 
resistance to abrasion. This wear- 
ability would include scuffing and 
scraping. Texturing effectively hides 
even deep cuts in the vinyl] surface. 
This resistance to abrasion enables 
American Seating to capitalize on 
fine finish without extraordinary care 
in handling during manufacturing. 
Matter of fact, rejects common to 
highly finished products are greatly 
reduced with vinyl-clad metals. 


The corrosion resistance of 
Clad-Rex vinyl-clad metal 
Having all the advantages of poly- 
vinyl chloride, the surface of Clad- 
Rex vinyl-clad metal protects against 
acids, alkalis and other corrosive 
chemicals. It is free of pin holes. As 
a result, it offers unusual dielectric 

properties as well. 





The tops of the “Bedside Susan” 
Cabinet and “Overbed” Butler in the 





American Seating group are sanitary 
white, non-staining Clad-Rex. 


The fabrication of Clad-Rex 
vinyl-clad metal 


American Seating methods for fab- 
ricating Clad-Rex vinyl-clad metal 
are much like they used for bare 
sheet metal. Finishing, of course, is 
not needed. Press and brake form- 
ing, crimping, etc., are all practical. 





Most important to any remarks about 
fabrication— although Clad-Rex is 
obviously different from bare metal, 
the unusual quality of the vinyl-to- 
metal bond tends to minimize the 
difference. As a result, American 
Seating fabricates within their own 
facilities without complex or unusual 
techniques or tooling. 

All conventional, mechanical meth- 
ods of fastening are commonly used. 
However, although vinyl-clad metal 
parts can be assembled with stud 
and projection resistance welding, 
some limitations in spot and seam 
welding do exist. Until the present 
research for a solution is completed, 
other conventional methods of join- 
ing must be used. 


A source of engineering service 


Take full advantage of the engineer- 
ing and research facilities of Clad- 
Rex. Call or write for Report 6101, 
“How to Use Vinyl-Clad Metal in the 
Design and Engineering of Com- 
mercial Furniture”. Simoniz In- 
dustrial Products, 11526 West King 
Street, Franklin Park, Illinois (Phone 
Gladstone 1-2323). 26C 


rE 


SIMONI2Zz INDUSTRIAL PRODVUCTS 


A Division of Simoniz Company 


CLAD-REX VINYL-CLAD METALS ® SIMONAIRE FOAMS AND INDUSTRIAL CHEMICALS 
SIMONIZ RESEARCH, DEVELOPMENT AND ENGINEERING 
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APEX ALL PURPOSE 
CUSHION BOXING MACHINE 






ae MODEL 
CBZ-65 


Shown in 
use at the 
FUTORIAN- 
STRATFORD 
FURNITURE 
COMPANY, 
New Albany, 
Miss., leading 
manufacturer 
of quality 
furniture. 








4 


Reduce Manufacturing Costs and Upgrade Quality with 
the CBZ-65. The easiest, fastest machines for: 


SELF WELT BOXING — SEPARATE WELT BOXING 
IMITATION (one-piece) SEPARATE WELT BOXING 
ZIPPER SEWING — SINGLE WELT BANDS 
WELT TRIM 


All without operator skill! 


[nl 


Performance superiority is assured by the number of ad- 
vanced operating features built into the CBZ-65. 


Write today for complete details. 


APEX MACHINES cori ust corny, ne 


35 West 25th Street New York 10, New York 
Phones: Watkins 9-5666-7 
APEX OFFERS A COMPLETE LINE OF FURNITURE MACHINES 


FOR DATA CIRCLE FDM NO. 1788 
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IBRO-KANE | 
HEHE WEBBING 


‘S=====—: © Has the attractive variegated appearance 
+ of natural cane. 


CUOUAGEUEUGUGDAUCUAUCUANCTONGUAOONONET 
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iT 


@ Is much lower in cost, permitting its 
use in many applications where natural 
cane has proved too expensive in the past. 
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yeepepeeceel Is easy to apply and finish—can be 
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IT’S NEW/FROM PAGE 48 


Custom Designed Hardware 


The 3 in. zine cast pull, 
shown in photo, with 
highly buffed Old English 
finish, is an example of a 
custom designed item 
from Banthrico Industries, 
supplier of metal cast 
products. The firm also 
specializes in die cast and 
hand cast custom designed 
pulls, legs, ferrules and 
ornamental trim. The 
manufacturer reports the 
products are produced at 
prices comparable to cata- 
log items. 





For More Information Circle Reader Service Number 780 





Airless Spray System 


An airless hydraulic 
spray system called Dyna- 
Spray, which applies 
primer and finish paints 
to surfaces that require a 
gloss coating, was intro- 
duced by Lincoln Engi- 
neering Co. Four models 
are available for portable 
units on elevator and truck 
assembly, for 55-gal. con- 
tainers, and a_ portable 
utility unit. According to 
manufacturer, the system 
cuts overspray and bounce- 
back, and applies coatings 
more evenly. 





For More Information Circle Reader Service Number 781 


———— 


Easy-to-Install Leveler 


A line of levelers, re- 
ported to be easy to in- 
stall, are being offered by 
Robert E. Miller Co., Inc. 
They come in a large vari- 
etv of spring clips, for 
round and square tubing, 
and adaptors for wood, as 
well as many base sizes. 
According to the manu- 
facturer, all vou have to 
do is clip in the leveler 
and turn the base to ad- 
just for height. Free 
illustrated literature, Bul- 
letin No. 160 shows the 
complete line of levelers 
for wood and metal tubu- 
lar furniture. 





For More Information Circle Reader Service Number 782 
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SI-LATEX ...a combina- 
tion of interstitched sisal 
and pure latex, vulcan- 
ized together to make an 
extra strong spring insu- 
lator. 
@ Laboratory proved to 
outwear ordinary spring 
insulators 2 to 1 


Eliminates all spring 
feel... cannot cup or 
hollow out 


Available cut to any 
size or shape... plain 
or stitched to cotton 
felt 





BUY COMBINATION 


CARLOADS 
AND SAVE 









SISAL The finest quality 
you can buy .. . consist- 
ing of only the toughest, 
whitest sisal fibers avail- 
able. 


e Cut to any size or 
shape 


® Also available in rolls 
of any width 


@ Loose punch for a soft 
pad ...or tight punch 
for a firmer pad 


@ Loom pad also avail- 
able for a much firmer 
pad 


cut out all waste with 


Burton-Dixie 


PACKAGED PADDING 


... made exactly to 
your specifications 


combines sewed padding securely 
stitched to a burlap skirt. 


@ Eliminates two complete operations in your 
factory 


@ Cuts out all waste of insulator, padding and bur- 
lap because Burton-Dixie’s sewed padding is 
made exactly to your specifications 


@ Speeds up your production and assures a uniform 
finished product 


@ Available in any size or shape 


@ Reduces your inventory to one item only instead 
of three 


SEWED PADDING Spring 
insulator and fine quality 
cotton padding sewed to- 
gether to save you labor 
and assure uniformity. 
For use on all spring 
constructions. 


e Si-Latex — Cotton. Bur- 
ton-Dixie’s exclusive 
Si-Latex insulator and 
cotton padding 


@ Sirex — Ordinary sisal 
insulator and cotton 
padding 


COTTON FELT The finest 
quality cotton only... 
consisting of high grade 
staple cotton and linters. 


@ Made of 100% all new 
material 

® Furnished to any thick- 
ness and widths 


e Cut to any sizes or 
shapes 





MATTRESS INNER- 
SPRINGS AND CUSHION 
SPRINGS The finest in- 
nerspring units made... 
available in standard and 
special sizes. 


© Accepted by nationally 
known bedding manu- 
facturers for more than 
60 years 


© All standard coil counts 
available 

e® Any gauge wire you 
prefer 


one dependable source for your upholstering 


and bedding needs for over 60 years 


Burton-Dixie Corp. 


Chicago Plant and Executive Offices .. 


. 2024 South Racine 


Manufacturing Plants in: Lansing * Dallas * Detroit * Denver 
Kansas City * Blacksburg © Memphis «+ Atlanta 
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laminated 
[OPS 


Custom Built to 
Specifications . . . 


Any Size—Any Shape—Any Quantity 
Any Pattern—Any Style 


e Self Edge e Hardwood Shaped 
Edge e Wood Veneered e@ Drop N 
Leaf or Extension Tops e Plastic 

or Aluminum Edge 


Over 1000 BRAND NAME PAT- 
TERNS AVAILABLE. Put our 
versatility to work for you! 


























We specialize in manufacturing laminated 

table tops for institutional, professional, office, 

and household furniture regardless of shape, —_ 
style, size or quantity in either plastics or 

wood veneers. 


Our low, low operational costs enable you 
to reduce the operating costs of your own 
plant, and Eliminate: Culls, Storage, Waste, 
Rework, Working Space. The tops can be 


furnished rough—or—finished ready to mount. Let Clapper’s Custom 


Tops Make More Profit 


ME 4-7081 for Your Plant. 


CLAPPER’S MANUFACTURING, Inc. 


P.O. Box 8 


Call or write for quotations e 


Meyersdale, Pa. 
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560 Magnetic 570 Magnetic 591 Heavy duty 600 Round mag- 
cabinet catch. Catch for furni- magnetic cabin- netic catch press 
Bright aluminum ture. Copper- et catch. Over- fits into 56” 
Or copper-tone tone finish — come door warp- bore in shelf or 
finish case. 


other finishes age, misalign- frame. 
available. ment. 





602 Round mag- 1000 Magnetic 1001 Magnetic 1002 Magnetic 
netic catch press catch with plas- catch with plas- catch with plas- 
fits into 7” tic case, lifetime tic case, lifetime tic case, lifetime, 
bore in door. ceramic magnet. ceramic magnet. self-align. mag- 
Universal appli- For mounting on net. Mounts in a 
cation. door. variety of ways. 


Magnetic Catches for all 
\ fine cabinets & furniture 


EPCO Magnetic Catches are designed to meet the varied needs of 
the cabinet and furniture industry. Each features “touch” closing 
and secure holding power. Each is self-aligning to an enlarged 
strike plate and is designed to mount in diverse ways simply and 
quickly. Each is built to present a handsome, unobtrusive appear- 
ance and to last a lifetime. 
@ Self-aligning to 
enlarged strikes 
@ Lifetime magnets 
SEE SWEET'S CATALOG of 
complete EPCO line under netic Catches, EZ-Glide track, 
Arch. File No. 189-En and and drawer and door pulls on 
Light Const. File No. 7a-En. request. 


THE ENGINEERED PRODUCTS CO. 


P.O. BOX 118 - FLINT, MICH. - PH. CEdar 9-8689 
FOR DATA CIRCLE FDM NO. 1804 


@ Easy and quick fo install 
e Wide variety of mountings 


FREE 20-PAGE CATALOG of 
complete EPCO line of Mag- 
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Primary Panel Sizer 
Guarantees Accurate Cuts 


A primary panel sizing setup which can be built to any 
prime panel size, combining high speed roll feed ripping 
and accurate slat bed cross cutting, was introduced by 
Jenkins Div. of Kohler-Joa Corp. Included in the design 
and construction is the first guaranteed accurate roll feed 
rip machine—no banana shaped cuts savs manufacturer. 
Included in the system are direct coupled splitting arbors, 
power lift on overhead beams, bed return supports for 
slats to give feed chains longest lift, serrated feed rolls, 
and other features. Available size range from 4 to 16 ft. 
rip units, from 8 to 24 ft. cross cut units. 


For More Information Circle Reader Service Number 783 





Latex Foam Combination 
For Seats and Backs 


A combination of rubber latex foam of different com- 
pression-resistance, to provide softer cushioning while re- 
taining weight supporting characteristics, has been an- 
nounced by B. F. Goodrich. Called Duo-Texfoam, the 
material is offered in two versions, for seat cushions and 
for backs. In photo, pencil indicates 1 in. laver of 5-7 Ib. 
compression rubber latex foam over 4 in. core of regular 
soft latex foam, for seat cushions. For back cushioning it 
has a core of 4 in. super-soft latex foam with % in. facings 
top and bottom of medium compression material. Both 
have isosterotropric compression—the property of pushing 
out from within the cover equally in all directions. 

TO PAGE 54 
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L TACKING STRIP SEWING THREADS 


POWER-LINE 
HAND STAPLER 


ad 







UPHOLSTERY 
~ NAILS 
AIR POWER- 
LINE STAPLER 














ANDERSON... 
CUSHION FILLING 
MACHINES. CURVED 
CUSHION FILLING 
MACHINES, BALE 
OPENERS. LIFT 
TRUCKS 


HEM BOBS AND 
COTTON BOBBINS 
fp. TUFTING BRAID 
COTTON & NYLON 







CUSHION 


FILLER TUFTING TWINE 








() LNUTS COTTON & NYLON 
extreme 
STAPLES LOOPS 

<a 


SHEARS 


MAPLE CHAIR FRAME HANGER BOLTS 


ROCKER FRAMES TO MATCH anaiia 


SALEM 
PLATFORM 








$+ pemeet te, 


LAG SCREWS 







































CUSHION 
CLOSING 
MACHINE a 
{ K } Ui ' VENTILATORS 
(ALL SIZES) 
UPHOLSTERY PRESS ( ? in 
| HAND HOG 
NOG RINGS RING PLIERS 
DUO-FAST & PASLODE 
POWER-LINE FERRULES STAPLING HAMMERS 
HOG RING 
JUTE SEAMING CORD - 
MACHINES ’ BECHIK PRODUCTS, INC. 
WELT CORD @) & 650 EUSTIS ST., ST. PAUL 14, MINN. 
FURNITURE 2 WORLD'S LARGEST SUPPLIER OF ACCESSORY ITEMS TO THE BEDDING & FURNITURE INDUSTRIES 
oo ws LEGS — ALL stisant AnD —— bi LONG ISLAND CITT + SAM FRANCISCO + LOS ANGELES - CHICAGO 






TYPES AND SIZES 
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3 REASONS WHY J<%% IS YOUR 
BEST SOURCE FOR ATTACHING PLATES 





Full 214” cup for strongest 
attachment of ANY leg GW 
More Steel Per Plate! 












patented 
No. 2,784,930 


“7” Series Rectangular 


CLINCH NUT PLATES 


Our finest quality. Exclusive, pat- 
ented clinch nut design for maximum 
strength and full, machine threaded 
gripping power. 5/16” nut. For 
frame construction, Order #7 flat 
or #7A for 10° offset. 


Drums of 2000 3A ea, 
Bags of 500 4c ea. 


Less 10% discount for orders 
of 25,000 pieces or more. 


hs Piss SUPPLY COMPANY 


‘We lead, others follow.'' 


ee ee ey ee ee ee eee 
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patented 
No. 2,784,930 


“Triangular’’ series 


CLINCH NUT PLATES 


Same high quality and patented 
clinch nut design as our ‘'7"’ series 
plates, but with additional bearing 
surface for rail or frame construction. 
5/16” nut. Order #10 for 10° off- 
set, #15 for 15° offset, or #20 flat. 


Drums of 2000 67 ea, 
Bags of 500 7c ea. 


Less 10% discount for orders 
of 25,000 pieces or more. 
Also available in heavier gauge. 













. Pat, 
Pending 


NEW ‘‘2500”’ series 
CLINCHED NUT PLATES 


Newly engineered nut attachment 
and exclusive embossing provide un- 
usual strength at an all-time LOW 
price. 5/16” nut. For rail or frame 
construction on all but the heaviest 
upholstered pieces. Order #2500 
flat, or #2512 for 12° offset. 


Drums of 3000 2 ea. 
Bags of 1000 2'c ea. 


Less 5% discount for orders 
of 25,000 piéces or more. 





HANGER 
BOLTS 


1514 WEALTHY ST Set 
GRAND RAPIDS 6 MICH 
PHONE Gl 6-1335 








2 by 5/16 inches. Com- de thousand 
pletely threaded top to 5M $12.95 
bottom for gripping Arr y 
power. per thousand 
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fmperial 


Av, 





HANGER BOLTS * DOWEL SCREWS 
BED PINS * SPECIAL FORMS 


MADE IN AMERICA 
BY —- OF -AMERICAN MATERIALS 







SEND FOR FREE CATALOG 


INCLUDE YOUR DRAWINGS, SAMPLES 
OR BLUEPRINTS FOR QUOTATIONS 


IMPERIAL WIRE PRODUCTS, INC. 


1025 WEST STATE STREET 
ROCKFORD, ILLINOIS, U.S.A. 


FOR DATA CIRCLE FDM NO. 1813 





We Are Manufacturers of Bonded and Shredded 
FOAM RUBBER and FOAM POLY 


This material perfect for padding in furniture 
Arms-Backs-Tufting, etc. 


Can manufacture to your specifications and designs. We 
also mold special shapes-laminate and combine all types 
of cushioning material. 


Technical engineering staff available. 


Inquiries invited. Tell us your requirements. 


MODERN INDUSTRIES, Inc. 


5305 E. 9th St. Kansas City 27, Mo. 
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brass 
Ferrules @ 


HIGH STYLED & PRODUCTION 
SWIVELS — FLARED - ETC 


STEVEN PRODUCTS CO 


- %Y 





Division of Glomar Industries 
184 Casper Street, Valley Stream L.I., N.Y 
Manufacturers of Furniture Ferrules 
FOR DATA CIRCLE FDM No. 1843 
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IT’S NEW/FROM PAGE 52 





pani: 4 Shelf Track 


A one-piece plastic push-button adjustable shelf track, 
allowing simple, fast, accurate spacing of shelves is 
announced by Michigan Plastic Products. Buttons are 
pressed in to raise or lower shelf, and when released, 
immediately spring back into position to give strong sup- 
port for loaded shelves. The svstem eliminates method of 
holes in strips into which is inserted metal bracket or pegs. 

For More Information Circle Reader Service Number 785 
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Zip-Lip polvethvlene bags, printed to order or plain, 
are available from Kennedy C Car Liner and Bag Co., Inc. 
The unique zipper-like built-in closure seals the bag 
against dust, dirt and loss of contents. It is operated by 
mere sliding pressure of a finger and can be supplied with 
string and button ties for tv ing to furniture parts, or plain, 
to slip in a drawer. 

For More Information Circle Reader Service Number 786 





Fiberglass Table Tops 


One-piece molded fiberglass table tops having no seams 
or joints, eliminating possibility of moisture damage and 
delamination, are offered by Decro-Lite Div. of Styline 
Products Co. Manufacturer reports surface is impervious 
to weather conditions, will not chip, crack, discolor or 
fade. Patterns include embedments or real leaves, natural 
chips of mother-of-pearl, or gold glitter. 

For More Information Circle Reader Service Number 787 
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waleupeneil Cloth Tape 


Plastic-coated C-504 waterproof cloth tape, with a 
hi-tack, reclaimed rubber based pressure sensitive adhe- 
sive, is offered by Arno Adhesive Tapes, Inc. It is .013 
in. thick, has 40 oz. per in. width adhesion to steel and 
backing and tensile strength of 55 Ibs. per in. width. 
The tape is designed for industrial and commercial use. 

For More Information Circle Reader Service Number 788 





Natural Cork Surfacing 


Natural cork surfacing is available from Armstrong 
Cork Co. Eight patterns in cork sheets, six in vinyl cork 
and two in natural cork finish have been developed. Vinyl 
cork patterns are protected by coating of clear, durable 
vinyl fused into cork surface, in 28 by 46% in. sheets. 
Cork with natural finish comes in 28 by 50 in. sheets. 
Both types are 4% in. gauge. 

For More Information Circle Reader Service Number 789 
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Decorative Laminate 


A new pattern group of decorative laminated plastics, 
called Twilight, has been added to the Textolite line of 


General Electric Co. The pattern has delicate tones of 
vellow, pink, beige, aqua, gray and lavender with an 
overlay of silver or gold dust. The laminate comes in 
standard sheet widths from 24 to 48 in. and lengths from 
60 to 120 in., in general purpose and post forming grades. 

For More Information Circle Reader Service Number 790 
TO PAGE 56 
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The all mow 


MIROFAST 
SUPPORT 


4 ft. and 5 ft. 
lengths. Prices on 
request. 










/ STYLED for appearance 
/ TWO-TONED for versatility 


/ COMPLETELY ASSEMBLED for 
efficiency 


/ ENGINEERED for strength 
/ INDIVIDUALLY WRAPPED 


Write Dept. FDM 


MOHAWK Furniture Finishing Products Inc. 
175 W. Main St. 88-05 101st Ave. 3809 Burbank Bivd. 
Amsterdam, N. Y. Ozone Park, N.Y.C., N.Y. Burbank, Calif. 
FOR DATA CIRCLE FDM NO. 1824 





eins 


IMPORTED AH 
A COMPLETE LINE OF MODERN AND TRADITIONAL WEAVES 





— 


Rainbow Trading Company, Inc. 


cman 268 WATER STREET, NEW YORK 38 « COrtlandt 7-2939 
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YOUR LABEL cn b your STAR SALESMA ! 













Everything from silk labels and 
streamers to law labels. Top quality, 
lowest prices, fastest delivery. 





LABEL CORPORATION 
1261-1295 Blue Hill Ave., Boston 26, Mass. 


@ NEW YORK: 1472 Broadway, Room 523, New York, W. Y. 
@ CHICAGO: American Furniture Mart, Chicago 11, Ill. 
@ MID-WEST: Art Sanke, v.p., 666 Lake Shore Dr., Chicago, III. 
@ WESTERN: Dick Dietrich Assoc., L. A., San Fran. and W. W. 
@ MICH.-IND.: J. Foley, 1712 Rosewood Ave., S. E., Grand Rapids, Mich. 
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YOU SEEN 
2 y': “CANEBOARD” 


. - » HARDBOARD’S NEW LOOK! 


Brand new, decorative, ver- 
satile! Offers you wide op- 
portunities for attractive, 
salable effects as well as 
practical usage. 








Available in Ye” thick, tem- 
pered, smooth two sides, 
perforated in a new pat- 
tern for individuality and 
good taste. 


Ideal for cabinet backs, 
decorative fronts, sliding 
doors—TV and Hi fi cabi- 
nets, etc. 


Takes finishes beautifully 
and is strong and durable. 


fabricate many types of hard- 
board. Bring us your problem.) 
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‘ (Remember we cut, shape and 





Write today for FREE sample. 
HARDBOARD FABRICATORS CORP. 


49 EMPIRE ST., NEWARK 5, N. J. 
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Run nuts and bolts faster with 


Ingersoll-Rand Impactools 





| 61 SIZES for 
2 ¥," to 12” BOLTS 


Be sure the tools you buy are Ingersoll-Rand 
Impactools—with EXTRAS LIKE THESE that 
pay off in maximum production—minimum 
maintenance. 






e Finger Tip Control—Not just an ‘‘on and off” throttle. Air- 
balanced throttle valve provides full power range. 


e ‘Cuss-Proof’’ Socket Retainer—Sockets can’t fall off acci- 
dentally, but strong, spring-held retainer can be easily 
replaced. 


e Famous Ingersoll-Rand ‘‘Multi-Vane’’ Air Motor—assures 
positive starting, greater power, smoother operation, higher 
starting torque. 


e 2-Pack Construction—Either the impact mechanism ‘‘pack” 
or motor ‘‘pack”’ can be serviced without disturbing the other. 


Get the complete story on how Ingersoll-Rand Impactools can 

earn you a Dividend on Payroll Dollars through increased pro- 

duction. Call your nearby Ingersoll-Rand Branch Sales Office 
. or write. 


IR] Ingersoll-Rand 


211A-8 11 Broadway, New York 4, N. Y. 
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IT’S NEW/FROM PAGE 55 
Tools Have Pistol Grip 


A series of grinders 
and sanders, featuring an 
offset pistol grip handle 
for accurate one - hand 
control, is from Buckeve 
Tools Corp. The 31V-140 
grinder, top in photo, has 
3 in. wheel capacity, is 
5% in. long, weighs 1% 
Ibs. and turns at 18,000 
r.p.m. The 318-140 sander, 
bottom, has 3 in. disc 
capacity, is 6% in. long, 
weighs 2 Ibs. and operates 
at 20,000 r.p.m. 
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Hopper Fed Boring Machine 


A series of hopper fed 
horizontal boring machines, 
in ten models, is announced 
by Indiana Foundry, Ma- 
chine & Supply, Inc. Series 
range from single motor 
machine boring one or two 
holes on centers from 34 
in. to 6% in., increasing 
in capacity up to a four 
motor unit which can bore 
eight holes at a time. Hop- 
per can be fitted to any 
model but is used _ best 
on automatic cycling ma- ~ 
chines, the firm reports. . 
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Contour Chair Frames 


A chair frame, from 
Wilkenson Manufacturing 
Co., adds rugged con- 
struction to this contour 
chair, made by The Twi- 
Lite Co. Frame is of 1 in. 
and 134 in. heavy gauge 
tubing, cleanly welded 
and electroplated in satin, 
brass, copper, pewter or 
chrome. Wilkenson builds 
frames to any specification 
in any desired finish. 





For More Information Circle Reader Service Number 793 


Vinyl-to-Metal Adhesive 

A line of adhesives for vinyl-to-metal laminations is 
offered by National Starch and Chemical C ‘orp. Called 
Vv-Metal, the adhesive bonds vinvl films that simulate 
leather, textiles, w oodgrains and marble to steel, aluminum 
and magnesium metals. 


For More Information Circle Reader Service Number 794 


FURNITURE Design and Manufacturing @ May, 1961 


deinen 








; 
| 


‘tase ae 


os clei tees Magia aot os 


er eee tt Wena en 








al 


I eel 











Sienna meni 


net at ne ST 


en ees 








NEW LITERATURE 





COLD HEADED FASTENERS, including rivets, nails, threaded 
parts and doubled headed parts, are illustrated in a 4-page 
bulletin, S-100, isued by John Hassall, Inc. Also contained 
in the bulletin is cold heading design information and a 
sales representative directory. 

For More Information Circle Reader Service Number 795 


—_—_ 


ANODIZED ALUMINUM FOIL NAMEPLATE specification sheets 
are offered to engineers, purchasing agents and others who 
specify anodized aluminum foil nameplates for use on 
their products, by H. G. Dietz Products Co. Each sheet 
provides information on printing, finishes, colors, thick- 
ness and adhesives. 

For More Information Circle Reader Service Number 796 


———_———. 


GUIDE TO STRAPPING METHODS and tools, entitled Better 
Ways to Package, Unitize and Ship, is offered by Signode 
Steel Strapping Co. It gives details on recently dev eloped 
equipment and materials and includes a list of twelve 
strapping pointers to guide shippers to superior results at 
less cost. 


For More Information Circle Reader Service Number 797 





STRONGHOLD LINE OF NAILS, featuring scientifically en- 
gineered thread for substantial increase in holding power, 
is illustrated in a catalog from Independent Nail & Packing 
Co. The catalog gives complete technical data, including 
lengths, gauges, head sizes and counts per pound, on 372 
sizes and types of nails. 

For More Information Circle Reader Service Number 798 


—__ > 


HORIZONTAL POWER CONVEYORS are described and illus- 
trated in a new 8-page bulletin issued by The Rapids- 
Standard Co., Inc. Photographs show wheel, roller, live- 
roller, belt-on-roller, table and turntable conveyors and 
includes complete specifications. 


For More Information Circle Reader Service Number 799 


— >. 


A POLISHING SPEED CALCULATOR in a handy 3 in. by 5 in. 
disc, for determining the surface speed of buffing and 
polishing wheels, is available from Hanson-Van Winkle- 
Munning Co. The calculator gives easy-to-use instructions 
on how to find the surface speed in feet per minute, of any 
wheel from 1 to 60 in. in diameter, turning at spindle 
speeds from 220 to 20,000 r.p.m. 


For More Information Circle Reader Service Number 800 





AUTOMATIC STRAPPING MACHINES, manually operated 
strapping tools, strapping, seals and accessories are covered 
in a 60-page catalog from A. J. Gerrard & Co. The catalog 
describes equipment needed to apply flat, oval and round 
steel strapping, as well as rayon strap and pressure sensi- 
tive tape. It also contains strapping recommendations for 
light, medium and heavy weight packages, cartons, 
bundles, boxes and crates. 


For More Information Circle Reader Service Number 801 
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COUNTS 

in 
CUTTERHEADS 
TOO! 





“Sitio of Comparison in the Woodworking Industry 


wy 
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SELBY KEYHOLE FITTINGS 


For Knock-Down chair 
construction. 





THE G. M. 
DIEHL MACHINE WORKS, INC. 
WABASH, INDIANA 











gage through the holes, 


Round headed screws en- 
giving rigid WEDGE | 











ACTION jointing. fl 
Rustproofed. ; 2) : 
: SFH 1094 SFM 1093 SFH 1095 


SELBY FURNITURE HARDWARE COMPANY 


New York 10, N. Y. 
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11 West 17th St., 
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A technical section for managers. 
department heads and technicians 







Second Chapter in a book-length feature. 





The 


By Spencer A. Tucker 


Business enterprise is organized for 
the purpose of making a profit. The 
more consistently these profits are 
made, the more reliable future plan- 
ning will be. As the level of profits 
are raised, the company has an oppor- 
tunitv to recuperate the money in- 
This capital 
investment is a risk and is done in 
the hope of generating enough sales 
income to gradually pay off the invest- 


vested in its facilities. 


ment, meet expenses and have enough 
money left over as a fair return for 
the investment risk taken. 

Simply stated, profit is the differ- 
ence between the income from the 
products sold and the costs of making 
and selling those products. You mav 
call the income sales or revenue— 
and you may like to differentiate be- 
tween expenses and costs. In_ this 
series, we make no such distinction 
in terms, only in content, and we shall 
supply criteria for expenses and costs. 

Sometimes, the sales income is a 
reflection of what price leaders and 
competitors do, in other cases _ it’s 
based directly on a markup above 
what is on the cost sheet. And, per- 
haps the price may even be reached 
by instinctive estimate. Regardless, 
knowledge of costs and how to use it 
is one of the most powerful competi- 


Copyrighted Sy Spencer A. Tucker, Partner, 
Martin «© Tucker, Management Consultants, 
Little Neck, New York. 
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COST FINDING WITH MACHINE HOUR RATES 


What, Why & How of Costs 


tive tools in the present razor-sharp 
industrial economy. Some companies 
have cost-reduction programs and 
cost- -estimating systems so antiquated 
that they actually drain off some of 
the profit potential generated by the 
internal improvement programs. 

A cost-estimating system worth any- 
thing must reflect accurately and cur- 
rently all changes in the company so 
that management may price effective- 
lv in its markets, channel its sales 
effort for maximum profits, enhance 
profitable facilities, discard unvirile 
facilities, plan for expansion, etc. Man- 
agement must know its costs while 
the events in manufacturing are cur- 
rent, not “after the fact” when the 
events have become ancient history. 
A proper cost-estimating system must 
be able to predict in advance within 
close limits, the ultimate costs of run- 
ning an order. 

For pricing, costs are only the start- 
ing point. Since competition and cus- 
tomer demand must be considered, 
selling prices rarely have a rigid rela- 
tionship to cost. Pricing is more an 
overall total-product planning _ task 
where management analyzes the mul- 
tiple courses of action open to it, 
balances one against the other and 
then selects the one which promises 
to be the most advantageous. For 
the selling effort, management must 
key sales effort not only to the most 
favorable markets but also must peg 
these efforts to the most profitable 
company facilities so that the invest- 
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ment capital is as virile as possible. 

No matter from what areas profits 
ultimately are produced, the basic 
function of a cost-estimating system 
is to help management to operate ata 
profit. These profits can come from 
a proper markup on sales, from a 
change in the sales mixture to pro- 
duce the most effective use of equip- 
ment, from a change in production 
methods based on provable cost data, 
or from other sources. 


What Are Costs? 

For a company to om profit- 
ably, expenses must be properly 
identified, classified, reported and fair- 
lv allocated to the various products 
so that the customer pays for these 
in the selling prices, leaving over a 
fair return to the owners. Of course, 
where “competition sets the price,” 
the profit return may not be so attrac- 
tive but if the manufacturer enters 
into this tvpe of transaction, he enters 
with full knowledge of his own cost 
“floor” even though he sells this cost 
at someone else’s price-level. 

The traditional cost systems leave 
much to be desired in these marginal 
situations, since there is a lack of ad- 
vance measurement of the cost floor 
and often companies wind up selling 
below their own actual costs. 

While in general, selling prices of 
certain products are not established 
on the basis of their production costs, 
the total aggregate selling price of a 
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There are more than 50 Binks 
guns to choose from for spray- 
ing almost any furniture finish 
... lacquers, shellacs, stains, 
varnishes, primers, synthetics, 
enamels, etc. Each gun is tailor- 
made for the job...holds a 
perfect spray pattern... pro- 
vides uniform coverage... 
assures maximum quality. 











Match the gun to the job 


...Spray any furniture finish—increase quality 











Production efficiency is main- 
tained, too. Binks guns have 
heavy-duty feature for longer 
service under hard, continuous 
daily use. Cut spraying costs. 


Send today for facts 
on Binks spray guns. 
Ask for Catalog 956. 





Ask about our spray painting school. Open to all... NO TUITION . . . covers all phases. 





Binks Manufacturing Company 3126-B Carroll Avenue, Chicago 12, Ill. 
REPRESENTATIVES IN PRINCIPAL U.S. & CANADIAN CITIES + SEE YOUR CLASSIFIED Se DIRECTORY 


1166 


Binks > Everything for spray painting 
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WHAT, WHY & HOW OF COSTS 
FROM PAGE 58 


firm’s products over a period of time 
must exceed the total cost of making 
those products. Within this period 
there are many variations which fluc- 
tuate between the extremes of cost 
and selling price, due to the nature 
of the particular product, the time of 
vear, the customers’ demand. A proper 
set of cost data skillfully used will 
allow the manufacturer to exploit each 
of these fluctuations to his own ad- 
vantage thus obtaining a greater gap 
between the total period costs and 


sales income. Costs on the estimating 
sheet must be a reflection of actual 
costs, or the manufacturer will lose 
the good orders and get the poor ones. 

But what are costs? How are they 
identified? What do we do with them? 

A cost or an expense is generated 
in every molecule of a company’s 
geography, on every square inch, from 
every act and activity—during each 
second of the company’s life. Costs 
never stop being born while the com- 
pany is breathing—whether it’s awake 
during business hours or sleeping on 
Sundays. Some costs proceed at dif- 


Which of these new GRACO HYDRA-SPRAY 
models is designed to save YOU money? 








The answer to this question depends 
on a number of things. Will a sta- 
tionary or a portable model save 
labor in your operation? Do you want 
to be able to change colors fast? Do 
you want a small unit for special job 
order work or a large capacity 
assembly-line model? 

Well, whatever your requirements, 
there’s an economical Graco Hydra- 


Spray unit designed to save you 
time, materials . . . and money! 

Eleven models to choose from— 
stationary, portable or standpipe—5 
gallon to 55 gallon capacities. And 
you can pick from a variety of dif- 
ferent tip sizes that handle anything 
from protective coatings to fine 
finishes. 

See your Graco Dealer Today! 





FREE 





Send today for your free Graco Hydra-Spray catalog. All the specifica- 
tions of Hydra-Spray and accessories are listed for your convenience 
in choosing the right unit for you. 











Graco HYDRA- MG, 


GRAY COMPANY, INC. ¢ ENGINEERS AND MANUFACTURERS 
537 Graco Square, Minneapolis 13, Minn. 


See Phone Book Yellow Pages, Spraying, for Graco Suppliers 
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ferent rates than others. They are 
created in myriad ways, moreover 
they never remain static. In one sec- 
ond, a plant incurs labor, deprecia- 
tion, occupancy costs, and these costs 
act with varying degree on every 
square inch of the company’s economy. 

A cost is born when a lathe is pur- 
chased; another when a_ switch to 
operate it is thrown. Direct costs are 
generated in production: a setup is 
made, bar stock is loaded, a piece 
turned, a product inspected, etc. In- 
direct costs are also generated when 
the floor is swept, the tool crib attend- 
ant issues a tool, a grinder is repaired, 
the supervisor checks a dimension on 
a print, ete. 

Some costs are quiet and proceed 
unobserved: rental is paid, interest 
expense is paid, depreciation expense 
purrs along 24 hours per day, 365 
days per vear. 

Other costs are generated outside 
of the factory: a salesman knocks on 
a prospect's door, the manager coun- 
sels the foreman, an invoice is tvped, 
a pack of estimating blanks is ordered. 

All these costs, to some measurable 
degree, have to be paid for by the 
customer via the product's estimating 
sheet. Before doing this, all costs 
must be reduced to the same dimen- 
sion; that is, all cost elements have 
to be considered “by product.” Here 
is where we encounter the first dif- 
ficulty because incurred costs are not 
paid for “by product.” 

Rent is paid for space, by the 
month; pavroll is paid for human 
labor, by the week; material is paid 
for a lot, by invoice; depreciation is 
paid for ownership of machinery, by 
the vear, etc. Nowhere in manu- 
facturing enterprise, where convert- 
ing of raw materials is being per- 
formed and where, in effect, plant 
and machine time is being sold, can 
expenses be imputed to each individ- 
ual manufactured product. 

Expenses are incurred in blanket 
form and the task for the manufac- 
turer is to segregate and apportion 
them to products so they are recov- 
ered without overpricing the customer 
and leaving enough room for a rea- 
sonable profit. 


Must Answer Questions: 


If the estimating system cannot be 
depended upon to recover these costs 
consistently regardless of product mix, 
volume mix and facilities usage then 
profits cannot be planned and pricing 
becomes insecure. The estimating sys- 
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tem must have the inherent ability 
to answer questions like these:— 

How does a foreman’s salary get 
converted so that it can be charged 
to the customer? 

How can depreciation expense on a 
machine be allocated to an order? 

How is the running time of equip- 
ment charged? 

How can the cost of standby facil- 
ities be added to all orders? 

How are storage costs added? 

Cost is the composite result of many 
different elements, some of which are 
actual and others are estimated, some 
are fixed and some are variable, some 
are easily noticeable and others are 
not. For this reason, there is no one 
single exact cost, but on the contrary, 
total cost will vary continuously and 
its amount will depend upon the sys- 
tem used to determine it. This is 
why it is of the utmost importance 
that the most correct costing system 
may be used by each company. 


Classification of Costs: 


The first differentiation among costs 
is made when grouping them as direct 
and indirect costs. Direct costs are 
those which are the result of a direct 
contribution to the manufacture of a 
product. For example: a setup is 
made, stock is loaded, a piece turned, 

product inspected. Indirect costs 
are those generated by activities, 
which, although necessary for the 
operation of a factory, are not a direct 
result of the manufacture of a product. 
Such expenses are the sweeping of 
a floor, the issuance of a tool by the 
tool crib attendant, repairing a ma- 
chine, supervisory checking of dimen- 
sions on a print, and the like. 


Fixed & Variable Costs: 


This series will also deal with the 
separation of fixed and variable costs 
and how these costs apply to product 
costing, and to the development of 
flexible operating budgets. 

In general fixed costs may be de- 
fined as those costs which do not vary 
with volume, but rather are incurred 
by time. These costs are also known 
as stand-by costs or period costs. 

Fixed costs contain elements which 
are not necessarily the same. For 
example, depreciation expense is one 
form of fixed cost which is referred 
to as sunk cost because very little can 
be done to change its magnitude, 
since this expense is incurred in total 
with the purchase of the machine. 
There are also cash outlay fixed costs, 
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such as executive salaries. These fixed 
costs rarely change except for wide 
variances in the operating economy 
of a company. 

Variable costs, on the other hand, 
are those costs which are known to 
vary fairly directly with volume. As 
far as orders are concerned, these are 
out-of-pocket expenses, such as direct 
labor, direct materials, etc. Often we 
desire to know just what variable or 
out-of-pocket costs are involved in 
producing an order. In the case of 
the Operating Budgets, used in the 
development of the MHR, it is desir- 





able to separate the fixed from the 
variable costs so that an Operating 
Budget for varying levels of activity 
can be projected. This will be dis- 
cussed at length later in this series. 


Manufacturing & Non- 
Manufacturing Costs: 


Another two categories vital in the 
development of the MHR, are the 
classification of expenses into manu- 
facturing and non-manufacturing. 

Manufacturing expenses are those 
factory costs which represent pay- 
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SUNDSTRAND ELECTRIC SANDER 


high performance «- low maintenance 
smooth, rapid operation 


No brushes .. . 


no commutator... no belts... 


no gears... means 


fewer moving parts, less noise and minimum maintenance. Fast on 
stock removal with its big 44%” x 11” pad, 3500-rpm speed, and '%4” 
orbital action. Easy on the operator because it’s light, quiet, and 
smooth running. Never before an electric sander like the Sundstrand 
Model OE-900. Companion to the 50-year leading line of Sundstrand 


air-powered sanders. 


Write today for new Bulletin OE-900. 


AIR SANDERS AVAILABLE FROM SUNDSTRAND 








SINGLE-PAD SINGLE-PAD TWO-PAD 
OSCILLATING STRAIGHT-LINE STRAIGHT-LINE 
AIR SANDERS AIR SANDER AIR SANDERS 


SUNDSTRAND MACHINE TOOL 


SUNDSTRAND 


BELVIDERE, ILLINOIS 


Division of SUNDSTRAND CORPORATION 
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This is 
Bottom-up Nailing! 





Jupiter‘5 Model Auto-Nailer 


—a revolutionary new way to glue-nail molding. We 
literally built this Auto-Nailer® up-side-down to 
provide a remarkably effective solution to the blind- 
nailing problem. Here’s how it works: Makes its own 
nails from a coil of wire and drives up to 160 per 
minute with incredible precision ... and drives them 
from bottom up. Nails are instantly adjustable up to 
134” . . . equivalent to 5d length. Operator easily 
hand-positions pieces on face of material while 
secret nails are driven automatically from beneath. 
As each nail is driven, stock is clamped by air pres- 
sure. This pressure squeezes glue to a uniform coat- 
ing and assures a good bond. Nails act as internal 
clamps to sustain pressure while glue sets. The re- 
sult is true automation economy for your blind- 
nailing operations. Quick, easy, accurate nailing 
solves production problems . . . relieves operator- 
tension ... brings a new high to quality and a new 
low to costs. 








Molding glue-nailed in- Cleat glue-nailed invisibly Banded table top glue- 
visibly. Face of material to plywood or hardboard. nailed invisibly. Auto- 
stays clean and unmarred. Depth of nail penetration Nailer drives, and counter- 
is precisely controlled. sinks nails accurately in 

the hardest materials. 


What's your fastening problem? 


The speed and precision of Auto-Nailer reduce 
nailing costs on a wide variety of fastening jobs. 
Write today for a catalog of facts. Your job may 
be included. Address: 


Lith Nath Gopom) 


267 Marietta Street, N. W., Atlanta 13, Georgia, U. S. A. 


Fes * 
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BRETT-GUARD plastic safety saw guard can be used in all 
special sawing operations such as dadoing. The clear Plexiglas 
shield is designed so that the work can be seen at all times. 


Tame Dangerous Saws 
With Correct Guards 


The more than 20,000 circular table saw accidents 
reported vearly by industry forceably illustrates the need 
for maximum protection and safety with this tool. 

Unfortunately in most cases, the villian in power saw 
accidents is the operator's own habits. Too often saw 
guards are removed “temporarily” and never replaced be- 
cause operators feel “It gets in my way,” or “It just slows 
me up because I can’t see the work.” 

Manvy saw operators feel, although the hoods are neces- 
sarv for safety, they sacrifice a certain amount of produc- 
tion efficiency since it is impossible to see the actual 
sawing operation. It is not uncommon on some machines 
that the guard must be removed entirely for rabbeting, 
and tenoning. 

The basic problem is one of developing a guard that 
the operators will and can use for all sawing work. Since 
habits are difficult to change what is needed is more 
adequate protection on the saw. A safety device should 
1) be easy to install and use, 2) provide complete 
coverage for all saw operations and make it impossible 
for hands and fingers to touch the blade, 3) allow com- 
plete visibility of all cuts being made so that production 
loss is minimized, 4) be easily adjustable both to the 
thickness of the stock being cut and to positions necessary 
for guarding saw operations. 

There are safety devices on the market today which 
meet these requirements. A guard which is becoming 
increasingly popular in school and industrial shops is 
one, such as the Brett-Guard illustrated above, made of 
¥% in. thick Plexiglas Acrylic plastic, shaped like a shallow 
box. It is supported over the saw blade by means of 
two steel rods that extend from an adjustable mounting 
base at the edge of the table. 

A few other saw safetv suggestions are: Find out 
which saw guard is best suited for your shop needs 
whether your saw is used for instruction, production or 
maintenance. Don't depend on what others say about 
the effectiveness of guards in their shops. Insist on a 
trial on your own saw in vour shop since conditions vary. 

Listen to the advice of the saw operator who will be 
using the guard; if he has one which he cannot use easily, 
he will not use it. 

Above all, supplement the safety of anv device with 
normal personal precautions. 2 
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NEWS FROM NAFTONE FOR MAKERS 
OF FURNITURE AND COATINGS 
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Quality look finishes with high polymer Roskydal® 


Quality has many facets. And so 
has ROSKYDAL, the ‘diamond’ 
component of chemical coatings. 
First, these polyester resins give 
furniture a diamondlike depth in 
the finish. Second, their hardness 
on setting protects furniture from 
knocks, scratches, weathering, hot 
dishes, wet glasses, and spilled nail 
polish. 

The secret is in the chemical 
build-up that takes place after the 
coating has been applied. This 
outstanding ability to polymerize 
gives the finish beauty and dur- 
ability both. High polymers mean 
high quality! Other features: 
Roskydal resins are air curing... 
do not require paraffin for harden- 
ing. Also, they are almost 100% 


® Registered trademark of Farbenfabriken Bayer A. G., Leverkusen, Germany 


solids. Therefore a single coating 
can be applied paper thin or board 
thick. 


Roskydal finishes are clear or 
pigmented, high-gloss or mat de- 
pending on formulation and after- 
treatment. Mar resistance can be 
developed to 60 Sward hardness 
and the gloss reading to 96°. Flex- 
ibility, too, can be adjusted to spec- 
ification to give excellent cold- 
check resistance to wood surfaces. 

Roskydal coatings are ideally 
suited to furniture of every kind 
. . . from display cases to dining 
room tables. Clear Roskydal en- 
hances the beauty of natural-grain 
wood ... gives excellent protection 
to plastic and printed synthetic- 
grain surfaces on chipboard. Pig- 
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mented Roskydal can be formu- 
lated to provide good adhesion to 
wood or metal for kitchen cabinets 
and furniture. 


Roskydal can be applied by 
brush, roller or spray. The most 
efficient method is the new Zippel 
Catalyst Gun for polyesters and 
other two-component finishes. Its 
patented design keeps lacquer and 
catalyst separate, mixing them 
only as they blow from the gun. 
For further information about 


Roskydal or the gun, get in touch 
with Naftone. 


Monte 


ae 
NAFITONE 
<a 





425 Park Avenue, New York 22, N. Y. ¢ Plaza 1-5544 
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Surfaced in Goodyear ‘Videne’ Film 


A new plastic laminate called Decarlite V-300 using 
Goodyear Tire & Rubber Co.’s Videne, a new multi- 
purpose polyester laminating film, has been introduced by 
Decar Plastic Co., Middleton, Wis. 

Decarlite V-300, the company reports, is superior to 
high pressure plastic laminates in abrasion resistance, and 
also passes heat, stain and other wear resistance tests 
which assure its ability to retain its appearance indefinitely. 
It provides unusual resistance to discoloration, crazing, or 
chipping. 

In an abrasion test the material showed wear after 1320 
cycles, outlasting the firm’s high pressure laminate Super 
Decaboard which showed wear after 452 cycles. The third 
most resistant material in the test was a polvester surface 
which wore through after 328 cycles. 

The new material was unaffected during stain tests 





4. 5. 


EFFECTS of a 5,000 cycle abrasion test are shown with: 1. Low pressure polyester surfaced hard- 
board—top coat and print wore through after 3,500 cycles. 2. Commercial prefinished plywood 
—finish wore off after 500 cycles. 3. Low pressure laminate, shown here after only 2,000 cycles used 
—coating and print wore off after 700 cycles. 4. Decar V-300, 3 mil Videne film on plywood. 


Decar Laminate Has Unusual Wear Resistance 
By Alfred DeBat, Associate Editor 


from such household items as mercurochrome, vinegar, 
Lysol, ammonia, gasoline, alcohol and _ various food 
stains. Decarlite V-300 was also unaffected by hydro- 
chloric acid and tri-sodium phosphate. It was superficially 
affected by shoe polish, potassium permanganate and 
hypochlorite bleach, and was considerably affected by 
sulfuric acid, iodine and acetone. 

There was no effect on the laminate surface after a 
damp cloth was allowed to remain for 24 hours, and no 
whitening occurred on the surface even after 48 hours. 
The material blistered at dry temperatures above 225 
degrees F., and after two minutes in boiling water. 

Ideal for vertical surfaces, Decarlite V-300 is being used 
by Decar to produce completely prefinished kitchen 
cabinet doors at a subsidiary company named Decarlite, 

TO PAGE 66 





6. 


DECARLITE V-300, shown above 
in maple, is currently being 
or prefinished kitchen 
cabinet doors by Decar Plastic 


9 


5. Polystyrene. 6. High pressure decorative laminate. Corp. 
Comparative Abrasion Tests of Surfacing Materials 
Abrasion Decar V-300 film Diallyl phthalate Polyester. «=—=_—Polyester Vinyl film 
Wear test 300 gauge on Ye” Super Polyester surface  resinimpregnated = laminate A, laminate B, 100 gauge on 2” Print grained 
NEMALP2-2.01* tempered hardboard  Decaboard on '’’ hardboard paper laminate 031’’ 032” tempered hardboard on e’’ hardboard 

Wear point, 
cycles 1320 452 328 323 283 206 75 65 
Weight loss, 
grams/ 100 cycles 020 gm. .059 gm. 111 gm. 129 gm. 121 gm. -141 gm. .068 gm. -160 gm. 
Caliper wear decrease, 
thickness / 500 cycles 0010’ .0024”’ -0055” .0049”’ .0048”’ .0058”’ 0035” .0064”’ 


*NEMA LP2-1957 Standards for hardboard-core type decorative laminates states that the minimum wear value shal! be 250 cycles. 
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Yes—you’ll drive 750,000 staples before a Paslode 
PR needs any attention! A guarantee? No, it’s the 
average experience of Paslode PR users, and it’s a 
lot of staples on any production line. 
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A FEW PASLODE PR FIRSTS 


e First staplers to combine air return with a 
high speed nylon piston 
e First staplers with a single driving part 


e First staplers with light-touch trigger that 
doesn’t work against line pressure 


Paslode catalog free. 
Shows hand and 
pneumatic staplers, 
and the Paslode 
CLIPPER—first and 
only portable air 
powered tool for put- 
ting magazine-fed 
clips around two 
wires. 








Superior dependability is built into the PR—the 
first light weight stapler with air return piston 
to eliminate parts most subject to breakage. 

Operators like the “feel” and “heft” of PR tools. 
And the PR Bantam is the lightest pneumatic sta- 
pler on the market today. 

The speed, handling ease, and dependability of 
Paslode PR staplers are the result of continuing 
research and development by a company with 25 
years of specialized experience—and go far to ex- 
plain the rapidly growing use of PR Series tools 
wherever quality work is important and down-time 
is expensive. 

There’s a Paslode representative near you to 
help you get the most out of your Paslode tools— 
and to help you keep production rolling smoothly. 
He will gladly demonstrate these tools at your con- 
venience. No obligation. Let us send you his name. 


PASLODE COMPANY 


Division of Signode Steel Strapping Company 


S860 Northwest Highway, Dept. FD, Chicago 31, Ill. 
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NEW TOOLS 


FROM POWER-LINE 





TACKER* 


WEIGHS ONLY 3 LBS. 


Ideal for attaching 
case backs, scab blocks, 
drawer guides, 
drawer assembly, 
moulding, etc. 





We call this tool the “Mighty Mite?’ We believe that pound for 
pound it is the most powerful stapler on the market today. 
Works on low air pressure — 60 to 100 P.S.I. Drives rugged 
18 gauge narrow crown staples up to 1%” in length and 
smacks them in tight at a rate of 300 per minute. 

Saves you money because fewer fasteners are required. Gives 
you better quality work —no half-in, half-out staple penetration 
... no collapsed staples to mar the work. Greater convenience 
— fits into those hard-to-get-at places. The extended nose fits 
over moulding and makes it easy to pin-point the staple. 


If you are using other light tackers for these 
operations — try the A-L and see the difference 


L-P 


NAILERS 
& STAPLERS* 


Heavy duty tools 
built to handle the 
“big nailing” jobs 


L-P Series tools work on low pressure—60 to 100 P.S.I. A new 
direct drive principle makes it possible to operate these tools 
at a rate of 300 nails or staples per minute. 

L-P NAILER is designed to drive heavy gauge nails up to 2” 
in length. 

L-P STAPLER takes 16 gauge staples 2” long. 

A built-in safety makes it impossible to fire these tools unless 
the driving head is against a solid object. This safety can also 
be used as a bottom fire for high speed nailing. 


Write us for further information 
about these and other Power-Line tools for your 
particular fastening operations. 


* PATENTS PENDING 


POWER-LINE SALES, INC. 


540 Monterey Pass Road, Monterey Park, Calif. 
Branch plant: High Point, N.C. °* Sales representatives in 
principal cities (See Yellow Pages of phone directory) 
Stapling Machines ® Nailing Machines © Hog Ring Machines 
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« | CONTINUED FROM PAGE 64 
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RESISTANCE 








ROTARY LAMINATING PRESS at Decar Plastic Corp. uses Good- 
year Tire & Rubber Co. Videne polyester film to produce 
Decarlite V-300 surfacing panels. 


Inc. The door manufacturing firm reports that plastic film 
surfaced doors cost up to 30 per cent less than finished 
natural wood doors. Decar reports that V-300 costs 20 
cents less per foot than melamine laminates, and five 
cents per foot less than low pressure laminates, but costs 
five cents more per foot than lacquered finishes. 

These new Decarlite V-300 door panels, completely 
finished on both sides and self-edged, are offered to 
kitchen cabinet manufacturers in a complete range of 
wood grain and decorative patterns. The new Decarlite 
V-300 wood grains match natural woods and companion 
matching in high pressure Decarlite plastic counter top 
laminates are available. The pattern sides of new door 
panels are protected by an adhesive paper wrap that 
prevents any handling damage, strips off after installation. 

Panels are produced by a new process that achieves 
automatic high-speed, flow-through production on a con- 
tropress unit that laminates reverse printed Videne poly- 
ester sheet films on various substrata materials. There are 
no adhesives used in bonding, and the desired satin or 
gloss surface finishes are built in during the process. 

Goodyear reported that Videne is adaptable to many 
economical laminating techniques. For most substrates, 
the continuous or rotary method of laminating offers the 
greatest savings. Since the rotary machinery operates 
continuously at high speeds, it drastically reduces time 
and labor, as compared to conventional finishing methods, 
the firm said. 

A silicone rubber covered steel hot roll capable of 
reaching a surface temperature of 350 degrees F. to 
laminate efficiently without adhesives is recommended by 
Goodvear in the laminating process. Laminating tempera- 
tures are from 250 degrees F. to 325 degrees F. depending 
on substrate. However, it is possible to laminate Videne 
to porous materials more easily at high rates of speed by 
coating the substrate surface with polvester resin in 
solvent solution. 

In addition to rotary laminating, conventional hot platen 
presses are often used for laminating Videne to rigid 
substrates, as well as to paper, plastic and textiles. Good- 
vear stated that existing laminating machines can be readily 
converted to handle the stretch-lamination of Videne. 
—Alfred De Bat. 


|For more information on Decarlite V-300 laminate and 
'Decarlite prefinished kitchen cabinet doors circle Reader 
Service Number 773 


For more information on Goodyear Tire & Rubber Co.'s 
Videne laminating film circle Reader Service Number 774 
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WHAT. WHY & HOW OF COSTS 
FROM PAGE 61 


ments for space, occupancy, power, 
machinery costs, fringe benefits, and 
indirect labor. This is the primary 
group of factory overhead expenses. 

Non-manufacturing expenses are 
those which support the productive 
effort but are non-factory expenses, 
such as delivery and _ warehouse 
charges, and selling and administra- 
tive expenses. 

The manufacturing and non-manu- 
facturing expenses comprise the over- 
head segment of the individual ma- 
chine-hour rates. When the hourly 
direct labor cost, found in the Crew 
Composition Table, is added to these 
costs the total or composite MHR for 
the product, by center or operation, 
is obtained. 

The function of a manufacturer is 
to make his services, facilities, and 
technical knowledge available to the 
customer. Consequently, the customer 
must pay for a portion of each one of 
these items so that the manufacturer 
gets back all of his incurred costs. 
The industrialist suffers the risks of 
operating the business in terms of 
investment capital in machinery, 
buildings, etc., and in working capital 
for maintaining an inventorv, a labor 
force and other factors of production. 
Against these risks the manufacturer 
equates his profits, and consequently, 
the selling prices should bring in the 
expected profits. When estimated costs 
are wrong, anticipated profits may be 
a mere hope. 

The task of the manufacturer is to 
segregate and apportion his expenses 
to products, so that these expenses 
are recovered without overpricing the 
customer and leaving enough room 
for a reasonable profit. 

As it will be shown in future chap- 
ters, the direct allocation of blanket 
costs to products victimizes the manu- 
facturer making him a slave to illogical 
theories and magic formulas. If an 
estimating svstem cannot be depended 
upon to recover costs consistently re- 
gardless of product mix, volume mix, 
facility usage, and other influencing 
factors, then profits cannot be planned 
and pricing becomes insecure. The 
man who knows his costs has the best 
chance for profit making and survival. 

The charge for the usage of ma- 
chinery should recover a part of the 
machinery’s fixed cost through the 
product, based on the time the equip- 
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SAND AT HALF THE COST 








WITH THE S-25 SANDER 


Combined operations of drum and belt sanding . . . three-stage sanding 
| on one machine in one pass . . . pays off with faster production and at 
| the same time produces superior finishes that substantially improve 
| product quality. Feed rates range to 60 FPM .. . three times faster than 
the conventional drum sander . . . permits replacement of two or more 
machines. Belts with cushioned contact produce finest selected finishes 
... eliminates separate belt sanding operation and over 90% of the stroke 
sanding ordinarily required . . . simplifies materials handling. Users report 
| consistent savings of more than 50% of their former sanding costs! 


Find out now how you can save! 





One side of a walnut panel sanded on a 
conventional three-drum sander at 24 
FPM with No. 2/0 grit. Note the revo- 
lution marks. 


The other side of the same panel sanded 
on a S-25 Sander at 60 FPM with 1 
drum with 1 grit, 1 belt with No. 3/0 
grit, and 1 belt with No. 4/0 grit. 


(These photos are exact size and have not been retouched) 


WRITE TODAY FOR BULLETIN 25 


Yuler- llynetcet#e WACHINE COMPANY 


741 4th STREET, BELOIT, WISCONSIN 


FOR DATA CIRCLE FDM NO. 1852 
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DESIGNING WITH WOOD 
FROM PAGE 16 


furniture stvles and woods are unpre- 
dictable. The studies of the past 30 
vears are interesting, 
reveal some interesting facts that aid 
designers in making educated guesses 
for the future. The old adage that 
“history repeats itself” has some paral- 


however, and 


lels in furniture stvles and woods, but 
the identification of stvle lines are 
not always identical. 

The rapid changes which beset the 
clothing and automobile industry do 
not plague furniture makers. There 
are manv who would wish for an 
“retire” 
out furniture of 10 vears and older. 
Certainly a more informed public with 
knowledge of furniture stvle trends 
could approach the desirable use cvcle 


obsolescence cvcle_ to worn 


of 10 vears which would be ideal. But 
no one expects this utopian accom- 
plishment in the immediate future. 

The market survey made twice 
vearly by the wood specialists of the 
American Walnut Manufacturers Assn. 
tabulates stvle, wood and, to a certain 
extent, the finish color tone. The de- 
signer likes to check this information 
against his own analvsis. The survey 
reports on furniture woods and furni- 
ture stvles are published separately, 
but when the two charts are compared 
some interesting correlaries can be 
noted. There is alwavs sufficient non- 
conformity and individualism among 
designers so that clear-cut stvle lines 
are impossible. For one thing the 
three favorite woods of walnut, cherrv 
and mahogany are deeplv rooted in all 
major stvle categories, but the “plus” 
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Your customers love the 
vi 


TURN al 


features of SENG 
REST-FULL CHAIR FIXTURES 


Your chairs sell better with the extra value of soundly en- 
gineered and built Seng fixtures that are available for revolv- 
ing and reclining chairs and revolving rockers. 


Other Seng devices for Bed Davenports 
Sofabeds * Extension Tables 








ROCK 








Chicago and 
Los Angeles 
* 


General Office: 
1450 N. Dayton St., 
Chicago 22 

















RENO, NEVADA 





PINE DRAWER SIDES 


QUALITY FURNiTURE CUTSTOCK and FINISHED PARTS 


A PINE OR WHITE FIR 
ee 
Edge-Gliued, Laminated & Solid Stock 


e Precision Manufacturing To Your Specifications 


VAUGHN MILLWORK CoO. 


P.O. BOX 679 
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which often leads one wood to the top 
is frequently related to an upswing in 
a particular stvle. 

A case in point is reflected in the 
early vears of this survey. In the late 
20’s and most of the 30’s walnut was 
the strong favorite at one time reach- 
ing 46 per cent of all furniture shown. 
However, in 1937 the sudden revival 
of English stvles started a swing to 
mahogany which caught up to walnut 
in 1939. When the English cvcle 
waned in the early 40's, the new com- 
mercial modern groups (successor to 
the borax of the 30’s) with their heavily 
pigmented finishes kept mahogany in 
the lead. At this time, walnut—essen- 
tial as gunstocks for World War II— 
was on a restricted basis and dropped 
10 points in a single market. It was 
during this time that oak started its 
Maple and birch used pri- 
marily for Early American and light 
modern remained almost constant. 
Cherry was less than 3 per cent of the 
market showings during all the pre- 
war and war vears. 

At the end of World War II, the 
modern categorv of stvle continued its 
popularity climb till it reached a peak 
of 62 per cent in 1955. Since that 
time it has dropped to 42.5 per cent 
of which 6.2 per cent is classed as 
commercial. 


slow rise. 


Much of the actual drop has been 
in the so-called commercial modern 
or borax division which in 1957 was 
15 per cent of all stvles shown. Here 
is positive evidence of the up-grading 
in stvle which has taken place in the 
furniture industry. 

From 1949 to 1955 the bleached 
and limed oak effects were a dominant 
factor in the modern category and oak 
reached its peak of popularitv with a 
sturdy 13 per cent of the market 
presentations. It was also at this 
time that mahogany reached a crest 
of 36 per cent. Walnut was‘ still 
second but received another _ set- 
back during the Korean War when 
it again was restricted for gunstocks. 
It dropped six percentage points in a 
single season only to bounce back 
with a sustained drive in 1954-55 with 
volume introductions of Scandinavian 
sculptured modern and the revival of 
French Provincial. 

The modern and mahogany cvcles 
are continuing their downward trend 
while the traditional stvles climb, 
bringing increased popularity for wal- 
nut, cherry and maple, which now 
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KEY TO COSCO SUCCESS 
CONTINUED FROM PAGE 39 


designed and constructed by Hamilton Cosco. There 
is also a complete sewing department which makes cush- 
ion covers, upholstering covers, and various cloth seats 
for juvenile strollers, walkers and jumpers. 

Since more than half of Hamilton Cosco’s products are 
shipped KD, there is not the final assembly operation that 
might be expected for this size of manufacturing plant. 
But, a large number of emplovees are involved in inspec- 
tion which insures consumers of high quality merchandise. 

It is obvious that quality is much more than a catch- 
phase at the 26 year- -old company. Throughout the fac- 
tory, large posters clearly and colorfully outline the need 
for quality production from each individual worker. “When 
there’s quality in mind, there’s quality i in the hands.” 
“When quality fails, so do the sales.” And “Quality keeps 
us working,” urge signs on every major aisle. 

“Direct communication by the first line of supervision 
is made to workers on individual production lines to insure 
top quality,” reports vice president of manufacturing 
Frank Zeigler. 

An extremely well designed plant, management is con- 
stantly refining it to accommodate increased production. 
Frank Zeigler commented on the flow of operations: “In- 
coming materials are received on the east side of the plant 
and channeled into production lines. After the main stages 
of fabricating, finishing, assembly, inspection and packag- 
ing are completed, products are shipped from rail and 
truck docks on the west side of the plant.” 

The rail loading docks are large enough to hold 19 
freight cars completely within the plant building and addi- 
tional warehousing facilities are part of the current build- 
ing program. 

A significant share of the company’s success is due to 
the vigorous new product development program strongly 
supported by top management. Each new product is 
deeply researched and tested—an expensive and _ time 
consuming process—but the ultimate results are impressive. 
A high percentage of Cosco’s new products stay in the 
line. “On the average, six out of seven new products are 
successful, and some vears its been 100 per cent,” reports 
Francis E. Galloway, director of new product marketing 
development. Over a period of years, the company has 
averaged one new product every six months. 

Stating Hamilton Cosco’s product philosophy, developed 
by the founders, Galloway said a Cosco product must 
have the following characteristics: 


1. Contemporary design 

2. Originality 

3. Better appearance than competition 

4. Features and benefits not found in competitive 
products 

5. A price within the means of the majoritv of poten- 


tial customers 


Occasionally, the planning of a new product will take 
more than two years from the idea’s conception until the 
time the first production model is delivered. Because of 
the necessary new product lead time, the department 
plans several vears ahead developing the new products 
of the future. 


“We have more good ideas in development than we 
could possibly tool up for,” said Galloway, “but as they 
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progress we are able to select the most promising from 
a large selection of excellent possible additions.” 

The pattern for new product development begins with 
ideas. The development staff meets frequently with sales 
and product engineering personnel, talks with store buyers 
and retail customers, uses market research and “brain- 
storms” on its own. 

Handmade samples of a potentially desirable product 
are taken into the field long before production is con- 
templated. Distributors and store buyers may be asked 
for their opinions. Staff members may actually sell the 
product on the retail floor. Designs are sometimes 
reworked and changed following this exposure until the re- 
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SQUARES 
& LUMBER 


ROSEWOOD (Veneer Logs) 
e Goncalo — Alves 
e Brazilian Walnut (Imbuia) 
e Mahogany (African & Philippine) 
e Limba 


Plywood for drawer bottoms and backs 


1/8” oe 
arana lx SS) 
Hardboard cut to size E A 
e 


Write today to: 


BRIMBLE BROTHERS LUMBER CO. 
1904 First City Nat'l. Bank—Phone CA 4-6709 
Houston 2, Texas 


mata tem ne ay 
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DRYALATOR 
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New Super-Velocity-Air 
Kiln Drying 


The Process Documented by 
Madison Forest Products Lab. 
Bulletin #1269 (1960) 


Highest Quality — Highest 
Speed Drying 
Lowest Operating Costs 
Lowest Priced 


Oil Gas Steam 


Proven Coast to Coast 


Bulletin on Request 


LUMBER DRYALATORS, INC. 
Div. Wolverine Equipment Co. 
1297 Beacon Street 
Brookline 46, Mass. 
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FUTURE DATES 
FOR MANAGERS 











SOCIETY OF THE PLASTICS June 
INDUSTRY 5-9 
Conference and Plastics 
Exposition 
New York Coliseum 
Hotel Comomdore 
New York, New York 
SECOND INTERNATIONAL FAIR June 
FOR SUPPLIERS TO THE 8-11 
FURNITURE, UPHOLSTERY & 
WOOD PROCESSING INDUSTRIES 
Cologne Exhibition Grounds 
Cologne, Germany 
SUMMER FURNITURE MARKET June 
Exhibitor Building 15-24 
Waters Building - 
Grand Rapids, Michigan 
FOREST PRODUCTS RESEARCH June 
SOCIETY ANNUAL CONVENTION 18-22 
Kentucky Hotel 
Louisville, Kentucky 
SUMMER FURNITURE MARKET June 
American Furniture Mart 18-24 
Merchandise Mart 
Chicago, Illinois 
AMERICAN SOCIETY FOR June 
TESTING MATERIALS 25-30 
Annual Meeting 
Chalfonte-Haddon Hall 
Atlantic City, New Jersey 
SUMMER FURNITURE MARKET June 
New York Furniture Exchange 26-30 
71st Regiment Armory ‘ 
New York, New York 
SUMMER FURNITURE MARKET July 
Los Angeles Home Furnishings 
Mart 9-14 
Los Angeles, California 
SUMMER FURNITURE MARKET July 
Memorial Coliseum 
Portland, Oregon 9-14 
SUMMER FURNITURE MARKET July 
Northwest Furniture Mart Bldg 9-1 
National Guard Armory “13 
Seattle Washington 
SUMMER HOMEFURNISHINGS July 
MARKET 10-14 
Dallas Homefurnishings Mart ‘ 
Dallas Trade Mart & Market 
Hall 
Dallas, Texas 
SUMMER SOUTHERN FURNITURE July 
AND RUG MARKET 
Southern Furniture Exposition 10-14 
Bldg. 
High Point, North Carolina 
SUMMER HOME FURNISHINGS July 
MARKET 
Western Merchandise Mart 17-21 
San Francisco, California 
SUMMER HOMEFURNISHINGS July 
MARKET 
Atlanta Merchandise Mart 17-21 
Atlanta, Georgia 
SEVENTH ANNUAL FLORIDA 
FURNITURE MART — 
Florida Assn. of Furniture Mfrs. 11-20 
Florida Furniture Travelers 
Americana Hotel 
Miami Beach, Florida 
SUMMER FURNITURE MARKET August 
Commonwealth Armory 28-31 


Boston, Mass. 
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MILAN DESIGN SHOW 
FROM PAGE 21 





Ingrazo Gardella had an adjustable 
back which was regulated by the posi- 
tion of the arms in the seat frame. 
The back is of 2% in. thick latex 
foam supported on Pirelli rubber web- 
bing clipped into a steel frame. The 
seat has a pan-shaped base giving a 
maximum depth of 4% in. of latex 
foam in the central area. Each arm 
unit is padded with % in. of latex 
foam on the top surface, then the 
unit is covered with a low pile velvet. 

The chair designed by Franco 
Albini and Franca Heig for the Poggi 
Manufacturing Co. illustrated the use 
of preformed upholstered units bolted 
into a tubular metal frame. The piece 
also showed the tendency in Italian 
chair design to move toward an over- 
complicated shape. 

A simple, well-designed sofa de- 
signed by Kazuhide Takahama was 
convertible to a bed by merely swing- 
ing over the back to give a full single- 
bed width. The frame of the sofa-bed 
was square-section steel tube, with 
arms padded with sheet latex foam 
on a laminated wood base. Thin ash 














CONSTRUCTION allows foam to rest on 


wooden slats in Takahama sofa-bed. 


slates, held by a slotted screw fixture 
at either end, were used to give a 
resilient base to the seat mattress. 

Another chair featured a unit seat 
which used braided rubber cord as 
the supporting base for a loose latex 











DIAMOND PATTERN, in detailed drawing, 
shows support for latex foam cushion in 
upholstered seat unit of chair. 





foam reversible cushion. A continu- 
ous length of braided rubber cord 
was used on each seat, looped into 
routed-out U-shaped grooves in the 
wood rails, then clipped together at 
intervals to give a diamond-mesh pat- 
tern for better cushion support. 
Robert Merghi designed for Ar- 
Flex Co. an armchair which is KD 
using molded light alloy for the basic 
supporting frame and stamped-steel 
units for back, seat and arms. On the 
seat and back, special latex foam 
molded units are supported on rubber 
webbing clipped to the frame units. 


ae 








DETAIL of the gullwinged-back chair by 
Achille and PierGiacomo Castiglioni. 


Perhaps the most unusual chair at 
the exhibit was designed by Achille 
and PierGiacomo Castiglioni for Ga- 
vina Co. The frame was a combina- 
tion of solid and preformed laminated 
wood and upholstered with latex foam. 
The preformed laminated wood shape 
has a hole cut in the center and 
covered with an elastic fabric over 
which the latex foam is then laid. The 
supporting platform for the seat cush- 
ion was of fine steel tension springs, 
which were plastic coated. 

Japanese furniture exhibited was 
very much influenced by Scandinavian 
styles, but was rather heavier and less 
refined. A single bed of Japanese de- 
sign had laminated frame construction 
supporting a latex foam mattress on 
interlaced, reinforced rubber webs at- 
tached to the frame by metal clips. 

Highlighting the Scandinavian styles 
was Denmark’s Arne Jacobsen “Egg” 
chair in warm, natural brown leather 
with a pattern of saddle stitching 
around the outline. 

The most attractive examples of 
American furniture on exhibition were 
creations by Herman Miller and Knoll 
Associates. The Knoll display featured 
a pedestal-type chair done in the best 
of the American stvle. The molded 
seat pans supported special latex foam 
molding over which tailored covers 
were attached. The chair was designed 
for stacking by the use of a split seat 
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pan, which allowed the single pedes- 
tal base support to slip into the lower 
chair seat as the upper one rested 
upon it.—Dennis Young 

This report of the Triennale di Mi- 
lano was obtained with the coopera- 


tion of the Natural Rubber Bureau. 
sellin 

OLD WORLD STYLE 

FROM PAGE 27 





fashion trends. 

Mrs. Gordon pointed out to them 
that the majority of the furniture thev 
produced—which was executed in the 
light wood and high finishes popular 
here twenty years ago—would not meet 
the current American standards of 
taste. Several attempts were made to 
achieve the rich, warm brown dull 
finish suggested by Mrs. Gordon, but 
either the appearance was undesirable 
or the performance inferior. 

When the Gilbert Spruance Co. was 
invited to aid in the solution of the 
problem, they realized that the ma- 
terials as well as the methods used by 
these Old World manufacturers hin- 
dered their success. The two major 
components in the finish, the stain and 
the top coat, could not achieve the 
quality we desire. 

For the top coat, the Valencia man- 
ufacturers primarily used shellac or 
varnish, which by our standards are 
considered outdated and inferior in 
performance since they leave water 
marks and in time darken and become 
brittle. The stains they use consist of 
opaque pigments, such as vegetable 
and tannic dyes, which tend to color 
just the surface of the wood—giving 
a somewhat muddy appearance. 

To meet American standards, Spru- 
ance suggested finishes which contain 
tvpical American materials, lacquer 
and a dye stain. Lacquer is far more 
durable, uniform and light fast than 
either shellac or varnish. And, the 
synthetic dyes recommended penetrate 
down into the wood fiber for the 





ROBERT F. COX, vice president, Gilbert 
“pruance Co., was a major force in de- 
eloping a program of technical finishing 
idvice offer to Spanish manufacturers. 
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“depth” of color expected in U. S. 
furniture. 

The problem from Spain was a far 
greater task than merely creating the 
appropriate finish. In order for the 
solution to be workable, it was neces- 
sary for Spruance to offer method im- 
provements and to coordinate and 
unify the finishing methods among 
some 25 manufacturers by providing 
detailed explanations and directions. 

For example, though the hand or 
brush method is sufficient in applying 
shellac or varnish, it is inadequate for 
the application of lacquer which re- 
quires an atomized system. To bring 
their methods of applving finishes up 
to date, Spruance provided each of 
the factories with full instructions on 
the use of the spray gun. 

Along with the wood samples of 
the suggested finishes, Spruance sent 
the factories large quantities of sam- 
ples of the finishing materials—the 
lacquer, dye stain, resins, etc., and a 
list of sources in Spain where these 
materials and the application equip- 
ment could be purchased. 

The entire Spanish furniture indus- 
try was not able to change and improve 
its finishing methods overnight, of 
course, but the technical advice they 
received from Spruance is serving as 
a guide and incentive for the improve- 
ment of the quality of their product. 
As in so many cases, one thing leads 
to another. And, in this case, the 
desire to obtain an appropriate finish 
has led to other improvements such 
as the use of kilns for properly cured 
wood—seldom their concern in the past 
—and the utilization of better glues. 

With this invaluable assistance from 
America, the Valencia manufacturers 
are swiftly learning what they need 
to change and what they need to re- 
tain from their Old World style and 
construction to fit New World tastes. 

As Mrs. Gordon wisely advised, the 
beautiful carved effects for which the 
local craftsmen are so famous are re- 
tained whenever possible. America’s 
wholehearted acceptance of these hand 
carved designs, together with the 
charm of the carefully selected 17th 
century pieces, has gratified all in- 
volved by setting off one of the strong- 
est decorating trends of the past year. 


The Spanish Trading Center, im- 
porters of this and other Spanish mer- 
chandise, is convinced that success 
rests in both the style and technical 
advice offered by America as well as 
the talents of the Old World carvers 
of Valencia. & 
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NEW TREND 


Heavy Duty 


LEG MOUNTING PLATES 
5/16”-18 Standard Thread 


F 300 
SERIES 





No. F 300—STRAIGHT 


No. F 310—10 DEGREE ANGLE 





At Low, Low Prices 


Trend Sturdy, Triangular 
Mounting Plates 


1M to 5M . .$43.00 per M 
5M to 10M.... .. 39.00 per M 
10M and over....... 37.00 per M 


Minimum Order, 1M pieces 


Compare the Prices 


TREND INDUSTRIES 


2915 West Carroll Ave. @ Chicago 12, Illinois 
FOR DATA CIRCLE FDM NO. 1845 





A MOST COMPREHENSIVE 


SELECTION of FINE WOODS 
a SPECIFY: " 


"Pike Brand” 









KILN-DRIED 
HARDWOODS 


@ Guaranteed 


@ Immediate Delivery 
from steam-heated warehouses 
@ any Quantity, Thickness or Specie 
also 


Inquire for Direct-Mill Shipments 
from our own Akron, Indiana Mill 


Pike Lumber Co., inc. 
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FOR BEST RESULTS . . . when seek- 
ing employees, representatives, sup- 
plies or equipment, USE and READ 
the FDM CLASSIFIED ADVERTISING 
PAGES. 




















DESIGNING WITH WOOD 
FROM PAGE 68 





rank first, 
tively. So, after 19 vears, 
again returned to the top. It has not 
reached the high 46 per cent of its 
long reign during the 20’s and 30’s, 
but it has a very respectable 28.1 per 
cent. In January, 1961, it was up 0.5 
per cent from June, 1960. Cherry 
also has reached 20 per cent and 
maple and mahogany are jockeving 
for third and fourth spot. It should 
be stated that many of the groups 
classified as modern because the archi- 
tectural lines still dominate have taken 
delightful accent lines and prominent 
wood character from traditional pieces. 

How much longer will the tradi- 
tional grouping of Early American, 
French, Italian and Spanish Provincial 
continue to increase? That is the ques- 
tion designers would like to solve. 
Will it he a cvcle of 18 to 20 years, 
as in past experience, or will there 
be an acceleration in the pattern of 
change? Many with whom I have 
talked expect some acceleration in 
the cycles, but no radical change for 
at least five vears. 


second and third respec- 
walnut 


No one wood has ever completely 
dominated a given stvle. More often 
two or more woods share a sizeable 
portion of the market and find active 
support from top flight artisans and 
designers. Stvle continues to be a 
living thing, constantly evolving with 
slight modifications and refinements. 

A study of the surveys and market 
changes reveals one fact which relates 
to all woods. It is an increasing de- 
mand for more character in the wood. 
A second, safe generalization is for 
more embellishment or ornamenta- 
tion by routing, fluting, contouring or 
use of inlay areas for accent. Even 
in the formal modern, the simple lines 
are given more charm by using woods 
with more character. There is ample 
evidence of the growing use of dis- 
tressing to simulate the character of 
traditional pieces and create an “au- 
thentic feel” or mood to the wood. 

The walnut study also reveals an 
increase in the use of woods other 
than the “big six.” The miscellaneous 
group in 1961 showed a step-up to 
9.1 per cent from a 1960 top of 7.1 
per cent. Enamel increased from 6.1 
per cent to 7.5 per cent and printed, 
by actual count, dropped slightly from 
5.2 per cent to 4.8 per cent. The new 
woods selected were noted for strong 
figure and grain characteristics, which 
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brings us to the important change of 
“mood” reflected in today’s styles. 

While the lines and scale of the 
particular furniture group are im- 
portant, the wood figure and grain 
characteristics often set the mood or 
strongly influence it. I plan to trace 
the specific trend in design with the 
major wood species based on actual 
analysis of the veneer types being 
used. It will bring out some of the 
most intriguing facets of the wood 
industry and the ‘specialists who de- 
tect the presence of special figure 
tvpes in the log or even the tree itself. 
It is all part of the designers problem 
as he utilizes to the fullest extent the 
limitless dimension of design, which 
fine woods offer.—R. D. Behm. 





cosco SUCCESS 
FROM PAGE 69 





searchers feel they have come closer 
to the “perfect” product design. The 
research staff studies consumer survey 
responses, but they must judge care- 
fully not only what people say but 
what they do not say. It has been 
long recognized that consumers do 
not always report or even know their 
true feelings or actual buying prefer- 
ences. Depending on initial response, 
a more comprehensive selling test of 
a new product may be ordered. 

One of the main concerns of new 
product testing and research is the 
consumer's preference for colors. The 
company discovered that geographv 
has a strong effect on color popular- 
ity and keeps extensive records to 
learn color trends. They found that 
pastel shades are currently more popu- 
lar in the South, while the East prefers 
darker shades. At the moment, beige 
is popular all over the country. 


Galloway summarized the com- 
pany’s attitude toward new products 


generally: “At the close of World 
War II, the company decided that it 
was going to be a leader in industries 
bv bringing out better and more orig- 
inal products. The récord is there 
for everyone to see.” 

Today the company makes more 
than 100 products, not including color 
variations. 

It often introduces de luxe items 
at price levels higher than competi- 
tion. The company’s steadily growing 
sales, which in 1960 reached $27.- 
464,835, show that people are willing 
to pay for quality. 


Galloway points out: “If products 
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have sound design and quality con- 
struction, consumers will pay the price 
for value. They well know by now 
they will get their money's worth from 
Hamilton Cosco. ”_Alfred De Bat. 
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DECORATORS PICK DESIGNS 
FROM PAGE 41 





the retail salesman and keep him in- 
formed on every technical improve- 
ment in construction, new style de- 
velopments and current information 
on trends in color and room planning.” 

Some _ alert-minded manufacturers 
hire salesmen with decorating experi- 
ence or education. This holds par- 
ticularly true of manufacturers with 
furniture especially adaptable to con- 
tract or commercial use. These sales- 
men are equipped to advise the client, 
often an architect, on the coordina- 
tion of the furniture in interiors as 
well as other problems. Many gradu- 
ates of accredited decorating schools 
or courses often start out in selling. 

In conclusion, where do you find 
the interior decorator that will be 
most helpful to you? There are sev- 
eral sources: (1) From information 
concerning members supplied by the 
American Institute of Decorators, 673 
Fifth Ave., New York 22, or the Na- 
tional Society of Interior Designers, 
50 E. 57th St., New York 22. Each 
of these organizations also has many 
local chapters who will supply you 
with local membership lists. These 
organizations cannot, of course, rec- 
ommend a specific member to you. 
(2) The classified directory of your 
telephone company, under the head- 
ing “interior designers” or “interior 
decorators.” (3) Recommendations 
of other manufacturers, and (4) By 
watching magazines and other media 
and contacting a decorator who created 
a project which you found particularly 
interesting. 

However you find your expert, or 
in whatever way you choose to utilize 
his talents and services, remember 
this—the professional interior designer 
can function as an important liaison 
between the public and the home fur- 
nishings manufacturer, resulting in in- 
estimable value to all concerned. 

—Nancy Ladd 
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FATHER-SON DESIGN TEAM 
FROM PAGE 44 





knowledge also guides the designers 
in staying within the manufacturer 's 
price structure, and in avoiding pieces 
impractical for mass production. 

Hardware is planned for each piece 
as the work progresses. Eventually, 
two or three sketches are made of 
each basic piece—perhaps 20 in all, 
to present to the manufacturer. First 
designs aren't always accepted bv 
the manufacturer. A number of de- 
sign meetings may be held, and 
changes made as indicated. In time 
the mock-ups are made. Drexel espe- 
cially is a firm believer in this stage 
of manufacturing. 

At the proper time, the Warrens 
suggest their preferences for veneers 
as decorative use and accents. The 
manufacturer offers fliches for selec- 
tion within the price range specified 
for the group. 

In woods, cherry is the favorite of 
the Warrens. They like its graining, 
adaptability to finish, flexibility for 
design. They prefer cherry from Penn- 
sylvania and northern West Virginia, 
which Drexel uses. Walnut is another 
friend of the Warrens. Mahogany is 
their award-winning companion, as 
testified by the medium, warm tone 
achieved in “Triune.” They think 
mahogany is still one of the finest 
cabinet woods available; and recog- 
nize that by bleaching and padding 
processes, an expanded range of color 
and tone is accessible. Thev like the 
open pore, which permits graining to 
show through and requires no sealing. 

Besides “Triune,” other best-selling 
suites and collections that the War- 
rens have designed for Drexel are: 
“Basque Provincial,” “Sirocco,” “Tri- 
ennale,” “Classico,” “Dutchess Coun- 
tv,” “Intermezzo,” “Laureate,” plus 
many upholstery and occasional ac- 
cent pieces.—Carolyn Knuemann. 


—> —_ 
WHAT, WHY & HOW 
OF COSTS 
FRO 


ROM PAGE 67 


ment is used. Consequently, the indi- 
rect allocation, via the facility usage, 
is considered to be a most equitable 
means of costing, and the one which 
vill lead more often to profitmaking. 
The machine-hour system of costing 
liscussed in this series makes this 
ecovery possible, as this system is 
vased on the allocation of expenses 
.ccording to equipment utilization and 
ownership cost.—Spencer A. Tucker 
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CLASSIFIED 
ADVERTISING 


When replying to Box Number Ads be sure 
to address your envelope as follows: 


Box __ c/o Furniture Design & Mfg. 
608 South Dearborn 











Chicago 5, Illinois 


EMPLOYEES WANTED 





QUALITY FURNITURE PLANT MANAGER 


Aggressive manager needed for con- 
temporary furniture design and manu- 
facturing company. 200 employee plant 
located northeast Connecticut. Knowl- 
edge and experience desirable in quality 
case goods and upholstery. Present 
plant manager retiring. Salary plus in- 
centive. Please send resume including 


present compensation to: 


JENS RISOM DESIGN, INC. 


444 Madison Avenue, 
New York 22, N. Y. 


Atten.: §. D. Pryce. All replies held in strict 
confidence. 





GENERAL MANAGER 


“For well established 
and Architectural woodworking 
plant in Southern California, 
manufacturing custom cabinetry 
and millwork for all types of 
stores, banks, schools, hospitals, 
etc. Operating in an all new 
and modern expanded facilities 
with a million a year and over 
capacity. Offers challenging posi- 
tion with unlimited potential for 
experienced aggressive manager. 
This man must have the follow- 
ing background, administration 
abilities, including labor man- 
agement, purchasing, estimating 
and cost, design and a thorough 
knowledge and background ex- 
perience in all woodwork produc- 
tion methods from raw materials 
to complete finishing procedures. 
This man is now in charge cr sec- 
ond in command where his fu- 
ture growth is limited or stifled. 
Qualified man will receive top 
salary and if proven, can partici- 
pate in ownership. Please send 
in confidence, full resume and 
earnings record.” Reply to Box 
370, c/o FDM, 608 S. Dearborn, 
Chicago. 


Fixture 














Position available for an experienced 
furniture designer with an upholstered 
chair manufacturing firm located in the 
south. Salary commensurate with abil- 
ity and experiences. Liberal fringe ben- 
efits. Send complete resume including 
salary desired to Box 372, c/o FDM. 








DESIGN SERVICES 





You can have confidence in your next new 
designs by hiring a firm of Decorator- 
Designers who predict trends because, as 
specialists in interiors we help set the 
trends. We offer as complete a design 
service as you wish Furniture, Photo 
sets, Model Rms. Etc. 


R. P. Stock Design Associates 
75 E. Division, Chgo. 10, Ill. @ DE 7-8179 





BUSINESS OPPORTUNITIES 





FOR SALE TO QUALIFIED BUYER 
“A National Sales Company established 


5 years as agent and mill representa- 
tive for leading domestic & imported 
lines of dimension specialties, wood 
turnings, finished legs and decorative 
hardware. Present owner will continue 
as temporary consultant manager, if 


de:ired. Net profit $25,000 per year. 
Normal zgrowth should quadruple in 


three years. Modern well equipped sales 
and engineering office using advanced 
methods. Price & down payment open. 
Will consider stock trade.” Reply to 
Box 371 c/o of FDM. 


TABLE LOCKS FOR SALE 








PATENTED 





© As a lock it is better, cheaper than other locks. 
© It locks all of the table leaves too! 
SAMPLES—FREE ON REQUEST 


© As a complete substitute for conventional dowels, 
levelers & locks you will boost table top produc- 
tion and dinette set sales. 


We provide jigs & set up assembly lines. 
VALTRI PRODUCTS, INC. 
542 13th Avenue Prospect Park, Pa. 








DIMENSION FOR SALE 





5 cars 6’ Oak stacking sticks 5c ea. 
2 car 1x3 #1&Btr KD YP Bed 
slats 40 and 55’ 80c and 1.10 set of 8 


Please phone or wire orders 
Gaiennie Lumber, Shreveport, La. 





MISC. ITEMS FOR SALE 





For Sale: 7,000 lbs. 3/16” x 1-5/8” 
Galvanized Button Head Rivets @ .06 
cents per lb. Write: Will Horne & 
Son, 2320 Clarksville St., Paris, Texas. 


QUALITY BEDHOOKS 
$135.00/m 1000 sets including pins. 
Samples on request. Arthur Johnson 
Machine Co., Falcanes-Stillwater, Rd. 2, 
Jamestown, N. Y. 


MATERIALS WANTED 


Wanted: Job Lots—Remnants 
Fabrics—Foam Rubber—Hides 





Central Mercantile Co. 
1964 N. Milwaukee Ave. 
Chicago, Illinois 








A QUALITY LOCK 
FOR QUALITY FURNITURE 


The unique Chicago ACE® Lock 
offers maximum security for per- 
sonal desk file drawers, or com- 
partments. Over 80,000 key 
changes are possible with the 
ACE Lock so that you can be 
assured of an induplicated tum- 
bler arrangement if you wish. 


This is just one example of the 
quality line of Chicago Locks. 
For more complete information, 
write for our catalog or brochure 
for office equipment locks. 


CHICAGO LOCK CO. 
2060 N. Racine Ave. + Chicago 14, Ill. 
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.».In design and finish 


ARNOLT FRAMES 











Stay ahead of competition...with 
Arnolt Frames! Exciting new de- 
sign and finish features give your 
dinette sets the distinctive look 
that sells today’s modern buyer. 
Technical experience and stand- 
ardization provide production 
economies that permit compet- 
itive pricing. For increased 


profits—specify ARNOLT! } 


Atlas Steei and Tube Division 
ARNOLT | 
CORPORATION j 


= 


Warsaw, Indiana % - 
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DINETTE CHAIR (The Howell Co., St. Charles, fll.)}—A_ 
improvement on a popular item. MARLEX seat is c table 
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made with MARLEX filaments and yarns are 
non-absorbent, dirt and stain resistant, long wearing. 


For more information, see your plastic fabricator, or contact us. 
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66 
PHILLIPS CHEMICAL COMPANY ie 
Bartlesville, Oklahoma MARLEX 


A subsidiary of Phillips Petroleum Company 





FOR MAXIMUM PROFITS 
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money to expand volume, 

money to buy out other interests, 
money to finance seasonal peaks, 
money for advantageous 
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Send for our brochure: “More Money for Business” 
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